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Because... 


... Clean Cut, Uniform Grinds 


. . . produced to desired formula accurately and con- 
sistently mean uniform brewing results and satisfied 


customers 


and users, large and small, from coast-to-coast 
have learned from experience that these efficient coffee 
grinding machines can be depended upon to produce 
uniform, clean cut grinds that retain a maximum of 
the true flavor and aroma of their blend — and that 
regardless of age, Granulizers will, with proper main- 
tenance, produce these desired uniform grinds to 
scientific formula day after day and month after 


month for years. 


. . . Exchange Head Plan 


Co. 


: Sturdy modern design and construction is an import- 
ant factor in the long time service record of Gump 
Granulizers, but an equally important factor is the 
No. 888 GRANULIZER “Exchange Grinding Head Plan” that is available to 
every Granulizer User. The plan is economical and 
: The No. 888 Gump Coffee Granulizer has popular. Each time an Exchange Head is placed on a 
grind and capacity ranges from ultra fine for Granulizer the machine is automatically restored to 
% glass vacuum brewers at 2000 pounds per hour new machine grinding efficiency. For better grinds — 
up to the coarsest desired “‘steel-cut’’ at 4000 
pounds per tone. Like all Guiap Geanolizer consistently, and long range economy through 
oodles the Ma O08 is « complete roller years—do as so many roasters have done — specify 
. reduction machine employing LePage Patent Gump Coffee Granulizers. 
? Corrugations and featuring accurate and posi- 
tive single and double lever grind control. 
Other Granulizer sizes have capacity ranges 
of from 400 to 700 pounds per hour, 500 to e e as aa 
1000 pounds per hour, and 1200 to 2000 
pounds per hour. ENGINEERS AND MANUFACTURERS SINCE 1872 
1312 So. Cicero Avenue e Chicago 50, Illinois 
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MAKERS OF: Gump Coffee Granulizers © Edtbauer-DUPLEX and BAR-NUN “Auto-Check” Net Weighers 
e BAR-NUN Bag Feeders © Ideal Green Coffee Cleaners ®@ Draver Continuous Coffee Blending Systems ®& 
Magnetic Separators @ Elevating and Conveying Equipment. 


Water St. New Yor N. ¥ bscriptions $3.00 a year 
lu 1949 thre Post Office tt New York Y 
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Oval, oblong, square and round, 
Spiral — convolutely wound 
For all your needs in package plans 


Answer always — R. C. Cans 


R. C. FIBRE CANS are popular in so many different industries because they combine 
greater eye and buy-appeal with extra functional advantages. Easier to fill . . . easier 
to stack, handle and display ...R. C. Containers are designed to dispense your product 
more conveniently. 


These more practical features grow out of practical experience obtained over a period 
of 40 years. R. C. Can engineers know packaging, and they adapt their experience to 
the special needs of your product and to your production set-up. That's why R. C. Con- 
tainers will move your product — through the plant and into consumer's hands — faster, 
more efficiently at lower unit cost. 

COMPLETE SERVICE... ON SCHEDULE DELIVERY From planning and designing 


your closure and package to testing . . . manufacturing . . . applying the label — R. C. 
gives you complete packaging service. Four strategically located plants assure prompt 


delivery. 


MAIN OFFICE 111 Chambers St., St. Louis 6, Mo. 


and Factory 
Bronch Factories: Arlington, Tex.; Rittman, O.; Kansas City, Mo. 
SALES OFFICES: 
C.E. DOBSON, 819 Carondelet Bldg New Orleons}2,lo. WATERS, 516 Fifth Ave, New York,N.Y. LC. MORRIS Co.; 1125 Spring St.,N. W., Atlanta, Ga. 
S. W. SCOTT, 608 McColl Bidg, Memphis 3, Tenn EF DELINE CO., 224 W. Alameda. Denver 9,Colo. W.L. BENNETT, 126 S. Third St.. Minneapolis 1, Minn, 
CAN SUPPLY CO_,1006 W Washington Bldg.,Los Angeles Calif, C.J. TAUGHER, 1628 W. Wisconsin, Milwaukee 3, Wis. 
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PLANT EFFICIENC 


prescribes a 


CLEANE 


BURNS 


Recirculating 


GREEN COFFEE CLEANER 


brings you these special features: 


MORE THAN PAYS FOR ITSELF 


«++ Prevents shutdowns caused by trash-clogged elevators, 
conveyors, grinders, airflow ducts, etc. 


. ++ Minimizes risk of fires in cooler box and elsewhere. 


Most Complete Removal of Light Trash «++ Protects coffee from impairment of flavor. 
«+.» Raises sanitation standards. 


—sticks, strings, lint, fluff, fuzz, hulls, chaff, grit 
and dust .. . found even in the cleanest of green 


coffee delivered. Such thorough separation of 
foreign matter is made possible by an advanced Talleved™ To Fit Vour Space 


type of pneumatic separator, employing a “‘polar- Built to suit your ceiling height—and to have i 
ized” air stream, and the BURNS-developed the discharge of cleaned goods at a height most : 
Keenan collector. Exclusive with the Burns convenient fer you. Burns No. 8 model will serve : 


two or more “4-bag” roasters, while our No. 9 
machine is gesigned for smaller plants. Each 
occupies little space. Installation is simple. 


Cleaner. 


Engineered for Economy During Use 
and Maintenance 

Designed for simplicity—with no rolls, sifters, 
sieves, dust hoods or complicated drives. Opera- 
tion is automatic and continuous. One simple 
adjustment for feeder and one for control of air 
flow. Maintenance is neglible. 


A Closed System 


Since in the Burns Cleaner the air stream 
is re-circulated, the cleaning operation can be 
effected in a completely closed system—with all 
rubbish being deposited in a sealed container. 
No dust or dirt can escape into the room. 


Quiet, Vibrationless Operation A cleaner such as the BURNS Recirculating 

This freedom from objectionable noise and vi- Green Coffee Cleaner is widely regarded as a 
bration—together with the machine's cleanliness “must” for modern roaster-plant efficiency. Saves 
of operation—enables the Burns Cleaner to be in- money, time, labor . . . helps prolong the life 
stalled in packing-room or other location where of plant equipment .. . facilitates processing . . . 


a dusty, noisy cleaner would be intolerable. influences the quality of your product. 


Write for Bulletin 8V2 


ABEZ e- Sows. Inc. 


Since 


MANUFACTURERS OF EQUIPMENT OFFEE- ROASTING TEA BLENDING TESTING 
SAMPLES oF Tea AND COFFEE ROASTING ¢ cocoa BEANS» MAKING PEANUT BUTTER 


“Lith AVENUE AT 43rd STREET NEW YORK 18, N. 
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ow to turn BLACK PEPPER 


GOLD 


Black Pepper... Norda’s Black Phoughtfully prepared from the 
Pepper. will help you turn your very best East Indian pepper plants. 
products into gold. customer's cash Norda’s Black Pepper will give your 
. because Nordas Oleo Resin specialties that spicy sharpness that 
Black Pepper is the season.ng that turns tasters into customers and cus- 
sells fine products, tomers into profits. 
Use Norda Black Pepper Resin and these other 


quality Oleo Resins in your fine products: 
Oleo Resin Capsicum N. F. (African) 
Extracted from Nigerian Peppers 


Oleo Resin Capsicum (Special Blend) 
Superb in Bite and Color 


Oleo Resin Red American Capsicum) 
Sr Mild in Bite, deep in Color 


Sus . Standard N. F. Grade 


Oleo Resin Ginger (Extra) 
Beautiful Bouquet 


Oleo Resin 
Pure Jamaica Ginger 


Oleo Resin ¢ 
Standard 


Oleo Resin 
An Extra Quality Product 


Oleo Resin Black Pepper 


For products that sell, and sell again, 


remember the name... NORDA, 


Send for catalogue, prices, and full information 
about Norda Essential Oils, Aromatic Chemicals, 
and Flavor Bases... send for them today. 


Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N.Y 


CHICAGO + LOS ANGELES + ST. PAUL * MONTREAL + TORONTO + HAVANA 
MEXICO CITY + LONDON *+ PARIS 
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And too, sturdy vacuum cans are so much 
easier to fill, close, store and display. There 
is no breakage or loss in packing and transit. 


New York 


MARCH, 


1950 


You are a coffee roaster and you deal with a 
delicate commodity called flavor. 

No one knows better than you the hazards 
of guarding coffee’s fleeting aroma from that 
old enemy —air. 

With many containers it is no contest. Air 
seeps in—flavor floats out. But with Canco’s 
vacuum-pack your coffee and your reputa- 
tion are safe! This can keeps air locked out! 


And Canco’s superior lithography shows 
off your brand label to great advantage. 

Win the struggle with your enemy, air, by 
switching to Canco’s vacuum-pack—and at 
the same time win yourself many new satis- 
fied customers! 


It can’t get stale when it’s vacuum-packed in cans 


AMERICAN CAN COMPANY & 


Chicago San Francisco 


Hamilton, Canada 
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Now more than ever 

it is time to save with 

PORTUGUESE WEST AFRICANS 
(ANGOLA) 


NOVO REDONDO © AMBOIN ¢ LIBOLO © AMBRIZ * ENCOGE © CAZENGO 


THEY ARE SWEET 


and they will bring down 


the cost of your blends. 


The quality 
is inspected by 


JunTA DE Exportacko Care Covomiat 
Head Office: 
Rua Agusta 27, Lisbon, Portugal 


Branches: Cabo-Verde @ S. Tome Angola 
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OCATED FOR IDEAL 
CORRUGATED BOX SERVICE 


With these NEIGHBORHOOD 
PLANTS Robert Gair maintains LEADERSHIP in 
rendering service to many famous National Accounts. 


SERVICE LEADERSHIP... in the creation of new 
ideas for better shipping containers 


SERVICE LEADERSHIP... in technical advice of 
advanced methods of sealing containers 


SERVICE LEADERSHIP. .. on technical informa- 
tion regarding the relative merits of cor- 
rugated, solid fibre, jute and Kraft 


SERVICE LEADERSHIP... for prompt, depend- 
able deliveries of shipping containers 


Write for your free copy of 


Sealing of Corrugated and Solid Fibre 
Containers, or Container Handbook. 


SEB 


ROBERT GAIR COMPANY, INC. 


155 EAST 44th STREET, NEW YORK 17 + TORONTO, CANADA 


PAPERBOARD FOLDING CARTONS SHIPPING CONTAINERS 
MARCH, 1950 
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Over the years, the successful development of our business 
has in no small measure been the result of a happy association 


with most reliable shippers. 


We have endeavored to meet the obligations inherent in 
these representations by the maintenance of an energetic and 


efficient service to valued customers. 


This combination justifies, we believe, our claim that when 
you trade the "'Ruffmer Way'’ you get a ‘Plus Factor’ — 
ADDED VALUE that means a superior service and complete 


satisfaction. 


Ruffner, McDowell & Burch, Inc. 


San Francisco Chicago New Orleans New York 


214 Front Street 108 W. Grand Ave. 119 Gravier Street 98 Front Street 


Representing principals of demonstrated reliability through-out 


Central and South America 
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YOURS lor the i ashing 


The booklets listed below contain specia 
ized, detailed jalecmath n on various sub 
rect This literature is yours for tl 


asking. Merely fill out the coupon and matl 


]—raste TEST METHODS 
Flavors Improved, Sales Boosted through 
Organoleptic Tests” is the title of a reprint 
of an article by L. C. Cartwright and Robert 
A. Nanz, of Foster D. Snell, Inc.. New 
York City. The article is an outline of 
the techniques and methods used by panels 
in flavor evaluations Foster D. Snell, 
Inc., 29 West 15th Street, New York 11, 
N. Y 


2 BAG CLOSERS 


Just issued is a new brochure which 
gives complete information about Union 
Special equipment for filling closed bags 
Data 1s included on sewing heads, columns, 
tables, conveyors and accessories. A packer, 
knowing his daily capacity, bag sizes, 
weights and type of closure required can 
quickly locate in handy charts the exact 
equipment to fit his particular needs 
Union Special Machine Co., 490 North 
Franklin Street, Chicago 10, Ill 


3 ESSENTIAL OILS, AROMATIC 
CHEMICALS 
Wholesale Price-List covering essential 
oils, aromatic chemicals, certified food 
colors, concentrated citrus oils, natural and 
synthetic fruit flavors, pure vanilla concen 
trate, vanillin, coumarin and other flavor 
materials for food products. Florasynth 
Laboratories, Inc., 1513-33 Olmstead Ave, 
New York 61, N. Y 


4 COFFEE, COCOA AND PEANUT 
MACHINERY 

Pamphlets and circulars describing the 
low temperature process of roasting coffee 
which has been extended to continuous 
roasting machines for peanuts and cocoa 
beans; also circulars on machines for clean- 
ing these commodities. A new brochure 
covers the “Thermalo” process of roasting 
Booklet on Granulators also available 
Jabez Burns & Sons, Inc., 11th Ave. and 
43rd St., New York 18, N. Y 


5 —suippine CASE HANDBOOK 

Every user of corrugated or solid fibre- 
board boxes will want this handbook, pre- 
pared by the Fibre Box Association. In 
cluded are specifications, carrier rules—rail- 
road, railway express, motor carrier, ait 
cargo, parcel post—and other data. Copies 
are being made available without charge 
by the Robert Gair Company, Inc., 155 
East 44th Street, New York 17, N. Y 


6 COFFFE MILI 


A booklet describes a new type roller 
mill said to grind coffee in such a gentle 
manner that no heating of the coffee occurs 
to affect quality or flavor. Moore Dry 
Dock Co., Industrial Machinery Division, 
Foot of Adeline St., Oakland 4, Cal 


PUBLISHING CO. 
New York 5, N. ¥. 
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I have checked 
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and the flavor field 
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Folger’s first 100 years 

This centennial firm is young 

indeed in merchandising methods 
Brazil’s coffee export deficit 

PACB's chairman analyzes ten- 

year's statistics on coffee 
Progress in smoke control 

How coffee roasters are solv- 

ing a vexing urban headache 
Transitadvertising 

How to use car cards to promote 

sales of your coffee and tea 
Coffee Advertising Council 

New agreement brings promotion 

organization back into picture 
Coffee statistics 

U.S. imports, Brazil exports 

for year summarized in charts 
Big tea push 

Million-dollar fund opens 

path to large-scale drives 
Tea Association manager 

John A. Pierce appointed 

to new, full-time position 
Tea rising 

U.S. tea expert session 

highlights import gains 


10 


39 


1950 


Junior Board played part 
Helped initiate, develop 
idea for promotion fund 

Formosa tea output rising 

Canada’s tea campaign 

How to ship economically 
Practical pointers on 
use of corrugated boxes 

Packaging Exposition 

Profits from pepper mills 

The chemistry of flavor 

“Koffee praatjie’” draws writers 


Departments 


Crops and countries 
Ship sailings 
Shipping notes 

The coffee outlook 
Coffee movements 
Editorials 
Lewis—Tea leaves 
Flavorettes 

News of cities 


50 
54-59 
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Above: Folger's offices and plant in San Francisco in the early 
days. Right: The present headquarters of the firm in San Francisco. 


By MARK M. HALL, 
San Francisco Representative 
Coffee and Tea Industries (The Spice Mill) 


Folger’s first 


Not many firms in the West can hold cent notal celebra 
tions They haven't been around long cnough. One firm 
that can——and did, last month in San Francisco—i1s J. A 
Folger & Co 


Somchow, a centennial celebration tor Folgers Cottec 


surprising. In advertising ind 
sales promotion the company 


is as aggressive and up-to-the 


minute as a new business 
strugygl nye tor a toothold 
But a centennial celebration 


is was. in the form of a con 
vention marking the found 
ing of the company in May, 
1850 


The gathering of sales 


representatives from téeq 


Western states, executive and 


James A. Fo'ger 


office personnel, and others 
associated with the company, heard talks by two grandsons 
of the founder, J. A. Folger, president, and Peter Folger, 
vice president in charge of sales and advertising. The bust 
ness has been tamily owned and operated tor three gene 
rations now 

Geographically, the present home of Folger Cotfee ts not 
far trom the place of its birth, according to “The Folger 
Way,” the company house organ 

When three Folger brothers stepped onto the San Fran 
cisco docks, after having traveled from Nantucket to Panama, 
and across the Isthmus, they decided that San Francisco, even 
then the hub of the booming West was fhe place, and they 
proceeded to build their foundations here Starting into 
business immediately, they began operations by starting two 
establishments, along with a Mr. Bovee. One of the com 
panies produced cottec the other was an oil works 

The cottec company, at first called the Pioneer Steam 
Coffee and Spice Mills, later became J. A. Folger & Co 

In the fall of 1850, James A. Folger, youngest of the 
brothers. went into the gold tields to sell their cotfee. He 


seems to have tried his hand at mining, on that same trip 


10 


year S 


undred 


At various times he visited many towns, 1n Nevada, Placer 
and El Dorado counties—-towns now forgotten, except by a 
Iowa Hill, Devil's Gulch and Wood's 


Returning to San Francisco in 1851, 


few historians 
Creck, to name a tew 
Jim Folger began using ¢ entral American coffees brought in 
by the many ships arriving in the city. He knew that this 
blend of fine cotfees was superior to anything sold in the 
area, and was selling a lot of it, but felt he could sell more 
if people knew about it. So he advertised — quite extensively 
for that time. Also, he went through the mining region to 
put samples of the cottee in the country stores. 

In the sixties, seventies and eighties he was selling cottee to 
many thriving towns which today cither do not exist at all or 
survive as ghost towns with a handtul of residents. Howland 
Flat. Marshall's Landing, Dry Town, Rough and Ready, 
Cherokee, Ophir, Billville, Sucker’s Flat, Table Bluff, Emi 
grant Gap, Whiskey Gulch, Mosquito Gulch, Damascus and 
Mud Springs all appear on old Folger ledgers 

Besides all these, there were the towns that remained to 
flourish, like Sonora, Truckee, Auburn, Redding, Bakersfield, 
Yreka, Vallejo, Sacramento, Stockton, Santa Barbara, San 
Diego, Missoula (Montana), Seattle, and scores ot other 
Pacific Coast towns 

Coffee trend 

Before the California gold rush brought as many ships 
to San Francisco, most Central American coffees had gone 
to Europe and virtually all the cottce used in North America 
had come from Brazil into New York and New Orleans. 

Thus, the coffee industry which started in San Francisco 
was virtually a new industry, rather than a part of the older 
coffee business east of the Mississipps. Consequently, 
developed on its own without being influenced by practices 
and methods on the eastern seaboard, and many of the new 
methods of coffee blending, roasting and grinding were ort 
ginated in San Francisco and made their way East 

J. A. Folger & Co apparently has had a knack of choosing 
just the right place for their activities, for there have been 
remarkably few changes of address for a century-old firm. 
Chronologically, the first known location of the company 

(Continued on page 22) 
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Brazil's coffee export deficit 


Coffee exports during past decade topped country’s 


production by 17,283,435 bags, statistics indicate 


By THEOPHILO DE ANDRADE, President 


forming the 


about. statistics 


On 


There is a common saying 


all market calculations. few of the foreign 


basis for 
grown agricultural products used in this country are statis 
Brazilian statistics, 


tics as reliably computed as for cottee. 
I have been dealing 


with which I am thoroughly familiar 
with them for over 17 
are as trustworthy as those 


years 


kept by American or Euro- 


pean countries for their re 
spective products 

The 
coffee statistics, reformed by 
the National Cotfee Depart- 


ment of Brazil, was placed 


technical service fe 


some ten years ago under the 
supervision of the Brazilian 


Institute of Geography and 


Statistics. This Institute makes 
use of principles and methods 


which are ac 


established by the old League of Nations 
epted throughout the world 

In Brazil, 
accurately, 
selves to be particularly reliable, rarely differing more than 


This is especially 


statistics on coffee are prepared rapidly and 


The official crop appraisals have proven them- 


three per cent from the final figures. 
noteworthy, considering that variations of up to 20 per cent 


uncommon in agricultural estimates. 


are not 

Therefore, whoever casts any doubt on the trustworthiness 
of Brazilian coffee statistics demonstrated a regrettable lack 
The trade, however, knows 
market them 


of knowledge on the subject 
their true worth and bases its forecasts on 
With Brazilian production amounting to more than halt 
the world’s total, the importance of those figures is only too 
obvious. 

A careful study of Brazilian coffee statistics reveals the 
startling fact that for the past decade Brazil has been ex 
porting more coffee that it has produced. This has been 
possible because of the existence of stoc ks accumulated dur- 
ing previous years, owned either by the government or by 
private interests 

The accompanying calculations, upon which the foregoing 
statements are based, do not include data beyond the crop 
year 1948-49, ended last 30th. The reason for this 
is that I only want to make use of final figures. The vol 
ume of the present crop, estimated at some 15,000,000 bags, 
has not yet been fully determined, since obviously, the crop 
year 1949-50 will not end until next June 30th. 

Were the figures of this crop to be included in these cal 
culations, they would accentuate even more the gravity of the 
situation. This is evidenced by the fact that Brazil exported 
during 1949 much more than ever before—19,367,413 bags 

while during the past three years its yearly exports averaged 
17,000,000 and during the pre-war years, 15,000,000. Never 


june 


MARCH, 1950 


Pan-American Coffee Bureau 


theless, | don’t want to play around with estimates, but rather 


make use of final statistics. In order not to over elaborate, 


the accompanying calculations only employ total figures. 
& 
port stocks usually amounting to 


have not been included, since such 


In the calculations, 
around 3,000,000 bags 
stocks are constantly maintained and rotated, 

From now on an export volume larger than actual pro 
duction will no longer be possible, since there are no excess 
During the past year, the stocks of the 
sold, and 


stocks in existence 
National Cotfee Department 
Brazil finds itself at this point able to export only what ts 


presently being produced by its cotfee trees 


were completely 


Last year's drought was very severe, and because of it, the 
flowering of the coffee trees was delayed by one full month 
When the drought was finally broken the trees were so 
weakened that many blooms were unable to fructity. It ts 
as yet too early to make any estimates on the volume of the 
coming coffee crop. This will only be possible during late 
February or March because of the delay in the flowering 
Nevertheless, it is already apparent at thts time that the forth 
coming crop will be below the present one 

Even so, were the 1950-51 crop to equal that of 1949-50, 
there would only be a total availability of some 15,000,000 


bags at most to supply an export demand which last year al 
most reached a total of 19,400,000 bags. 


In view of all the preceding considerations, and keeping 
in mind the fact that world consumption tendencies have 
been to increase while coffee crops throughout the other pro 
ducing countries have generally remained static, no great in 
telligence is required to understand why coffee prices have 


reached their present levels 


Brazil's Coffee Deficit 


Decade 1938-39 through 1948-49 
(In bags of 60 kilos) 


149,257,705 


6,473,690 


Exports to foreign countries 
Coastwise shipments 
Port consumption 

(50,000 bags monthly average) 6,000,000 
Total Gross Exports 161,631,395 
Net exportable production 
144,347,960 


17,283,435 


during the period 
Deficit during period 
This deficit was made up as follows 
Stocks avatlable in the interior of 

Brazil as of June 29, 1938 $,742,762 
DNC siocks made available by 

the government during the period 

Total 


11,540,673 
17,283,435 
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Orders accepted 


for execution 


on the 


New York Coffee & Sugar Exchange, Inc. 


103 FRONT STREET 
NEW YORK 5, N. Y. 


JI. SPENCER CO. 


‘ Telephone: BOwling G 9-0350 
formerly Spitzer Brothers 


Cable Address: JAYSPENCE 


Members: New York Coffee & Sugar Exchange, Inc.; 
New York Coffee & Sugar Clearing Assoc., Inc. 
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(Technical information in this article, says Mr. Moseley, 
should be credited to Charles §. Miller and Associates, 7364 
East Rio Hondo Drive, Downey, California. Queries for 
additional details should be directed to Mr. Miller.—Ed.) 


To offset some of the objectionable characteristics of a 
highly industrialized area and to regain its famous sunny 
Southern California climate, which now and then has been 
drowned in smog, Los Angeles County recently enacted ex- 
tremely rigid air pollution laws. The coffee roasting industry 
found itself one of the first 


to be pressed by the enforcing - 


agency for abatement of so- 
called infraction of these 
laws. 

Apart from) inciner- 
ation - type burners which 


were heavy, bulky, and ex 
tremely expensive-—no equip 
ment had been 


eliminate smoke discharge 


available to 


from coffee roasters. 

One of the enginecring 
firms selected by the enforc 
ing agency was Charles S. Miller and Associates 
engaged to develop equipment to overcome the problem. 


who were 


Five methods were considered 
Water washing was discarded because small particles 


How L. A. roasters control smoke 


BY ANDREW 8S. MOSELEY, President 


Coffee industry is working hard to lick problem of smoke abatement 


Breakfast Club Coffee, Inc. 
Los Angeles, California 


smoke is finely divided particles ot solids or liquids dispe rsed 
in a gas—are generally not wettable. Small oil particles, 
the main constituent of roaster smoke, are almost impossible 
to wet. 

Mechanical filtering was discarded because of difficulties 
in keeping the filters clean and because of the enormous 
size necessary to avoid back pressure on the roaster. 

High frequency sound waves as a means of precipitating 
smoke were given up, not only because their use ts quite 
new and revolutionary, but also because the techniques of 
generating and handling are not fully understood. 

Electronic pressure was discarded because of the prelimin- 
ary high cost and the difficulties in handling high voltage 
in an atmosphere itself quite conductive However, low 
operating costs of this method would indicate that it may 
eventually be developed into useable equipment. 

Finally, the incinerator method was selected because of its 
dependability and simplicity. 

Charles Miller erected an experimental unit on a Jabez 
Burns and Sons, Inc., Theramolo type roaster, and it was ap- 
parent that a low operating cost incinerator could be built, 
using approximately 12 cents per hour for fuel and one cent 
per hour for power. While the unit eliminated the smoke 
discharge except during the quench period, the county's air 
pollution control engineers detected what they described as 
a sharp, irritating odor remaining, and asked that the fuel 
input be increased and tests rerun. This resulted in only a 
mild coffee smell remaining, but as an added precaution, 
(Continued on page 23) 


By JOHN E. MAZZEI, Chairman 


Smoke Abatement Committee 


As this is being written, experiments are under way in 
various parts of the country, using radically different ave- 
nues of approach, in the hope of greatly reducing the vol- 
ume of chaff and 
water mist which is daily ex- 
pelled into the air by coffee 
roasting plants. 

Preliminary reports indicate 


smoke, 


that a good measure of suc- 
cess has been achieved on the 
West Coast, where gas as fuel 
is cheap and where inciner 
ation has been found to be 
both effective and cconomical. 

In the New York area, in- 
cineration by gas is estimated 
from two and a halt 


to cost 


CC} end 


to four times as much as it Costs to roast cottce 
ing on whether a Thermalo or a Jubilee roaster ts used. 
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National Coffee Assocatiion 


In an effort to at least eliminate the water mist produced 
by quenching, Jabez Burns and Sons, Inc., are now instal 
ling a condensing unit in a New York plant. This will 
be tested shortly. The unit is simple and relatively inex 
pensive, 

In the meantime a Peabody scrubber is being assembled 
for a tryout in the plant of S. A. Schonbrunn &: Co., Inc 
New York City. This unit has been guarantecd to com 
pletely climinate all the chaff and steam, and to remove 
better than 50 per cent of the smoke content. The rx 
sult of these experiments will become available during the 
month of March 

By that time a full report will be issued with detailed 
data on all various types of equipment, initial costs, Costs 
ot operation, ctc, 

This committee is very confident that before this year 
is over, the coffee industry will have perfected means to 


wercome this old and vexing problem of smoke control 
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to promote coffee, tea 


The tea and coffee industry is not making adequate use 
of the unparalleled opportunities presented by transit ad- 
vertising. In only nine out of some 50 cities operated by 
National Transitads, Inc., or less than one out of five were 
coffee or tea advertisements carried in car-cards in December, 
1949. These cities are spread out from New England to 
Texas, and range in size from 30,000 to 3,000,000. 

And yet Transitads are a ‘natural’ for tea and cotfee ad- 
vertising. 
First 
studies have shown that on the average, four of five house- 
wives (the people who buy tea and coffee), regularly use 
public transportation from one to 50 times or more each 
month. On the average, they ride 25 times a month, and the 


Transit advertising is a mass medium. A score of 


7 


average ride lasts 27 minutes. 


Research facts 


Tea and coffee are, of course, mass consumption products 
especially in cities, where transit advertising is available. 
Continuing houswives’ panels operated by National Trans- 
itads, Inc., for years in Buffalo, Cincinnati and Philadelphia 
show that each month tea is purchased by from 40 per cent 
to 60 per cent of all housewives. The number buying over 
a period of a year is, of course, greater. Coffee is almost 
universally bought. The purchasers of coffee each mont! 
averaged 90 per cent to 95 per cent of all housewives in 
those cities. Spot surveys in a number of other cities showed 
the same high figures, and the number who bought at less 
frequent intervals still further raised the total. 

Not only do the housewives buy tea and coffee in large 
numbers, but they buy in large quantities Cottec buying 
familics (not counting instant coffee) in Philadelphia, for 
instance, averaged $1.96 in April, 1949. In Cincinnati, they 
averaged $2.08 per family in the same month. 

They buy frequently. On the average, tea is bought twice 


| 

| 

What happens when transitadvertising stops? Answer is in 
this chart of the position of one brand of coffee in the Phila- 
delphia market from January, 1948, through July, 1949. Brand's 
position is shown as per cent of total dollar volume of coffee. 
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By DR. HERMAN G. JAMES, Director of Research 
National Transitads, Inc. 


a month and cottee ty purchased three or more times 
These two products, therefore, with many purchasers and 
many purchases are mass consumer items and require a 
mass medium. 

Second. Tea and coffee are commodities that are bought 
every day, including Sundays. Continuous housewives pur- 
chase diaries show that Monday is one of the heaviest days 
of the week for coffee purchases, but every day shows a large 
number of such purchases. 

They are products, therefore, that need to be advertised 
every day if the housewife is to be properly informed of the 
claims of different brands. Transit advertising operates 24 
hours a day, every day, and carries the message repeatedly to 
the purchasing consumers, especially on their way to market 

Third. Both tea and cotfee lend themselves admirably to 
package identification. Transitads on an 11-inch by 28-inch 
card can give life size, or greater than life size, package re- 
productions in color. 

Fourth. Tea and coffee are products that can be described 
in a selling message. Superiority of origin, handling, taste 
or uses can be described adequately on a car-card. Tests 
have shown that 40 to 60 words can be printed on car-cards 
in type large enough to be read by those who can see the 
card. 

Seasonal appeal 

Fifth. With variations in seasons, the appeal also varies. 
The flexibility of transit advertising, which allows a new 
message to be delivered every month, or oftener if desired, 
makes a year round program possible and profitable. 

Sixth. Since and impact (repetition) are so 


large, transit advertising offers more 


coverage 
potential exposures 
per advertising dollar than any other medium 

All of the above considerations are evidenced by repeated 
studies and tests both from continuing panels in the three 
cities mentioned, and by spot surveys in a number of other 
(Boston, Pittsburgh, Memphis, Atlanta, 


Transitad cities 


etc.) 

Two more questions remain to be answered. We know 
that four out of five housewives use public transportation 
We know that they are exposed 25 times a month for 27 
minutes at a time to the car-card advertising message Do 
they actually read the cards and remember them, or do they 
look out of the or at their neighbor 


or at a book 


window 
or just sit and think or just sit 
or sleep? 

We know from cye-inspection that they do all these other 
things to a greater or less extent. But do they read the car- 


(Continued on page 52) 
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U. S. Coffee Imports 


(Bags of 60 kilos) 


Percentage 


Coffee tureay 
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New agreement brings Coffee 
Advertising Council back to 


life; expect funds shortly 


Completion of a new working agreement between the 
National Cotfee Association and the Pan-American Cottee 
Bureau brings the Coffee Advertising Council back to 
active life and paves the way for renewal of large-scale 
coffee promotion in this country 

The agreement, reported on in a preliminary way at the 
Boca Raton convention last year, was announced last 
month at the quarterly meeting of the NCA board of di- 
rectors by President James A. DeArmond. The meeting 
was held at the Waldorf Astoria in New York City 

T. Carroll Wilson was chairman of the NCA committee 
charged with working out of the agreement. 

NCA named these new members to the Cotfee Adver 
tising Council: Edward Aborn, of Arnold & Aborn, Inc 
who ts vice president of NCA; R. H. Bennett, of the 
General Foods Corp.; and R. H. Cardwell, of C. W. An 
trim & Sons. 

Representing PACB on the Cottee Advertising Council 
are: Theophilo de Andrade, of Brazil, PACB president, 
who ts chairman of the Council; Roberto Aguilar, of El 
Salvador; and Enrique Lopez Herrarte, of Guatemala 

The Council is expected to meet shortly to work out 
a comprehensive program for the 1950-1951 season. Mr 
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Brazil Coffee Exports 
(Bags of 60 kilos) 


COUNTRIES OF DESTIN TION 1949 


TEO STATES 12 44 726,99! 63.6 67.0 


ant CAS 


40 
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*) Percentage of increase of | ,000., 
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PACB chart 


Aborn said he anticipated a terrific campaign in the fall. 

Although limited funds are available now, it is ex 
pected that the money for the campaign will come through 
shortly, and plans are being readied on that basis. 

Key to the availability of the funds is Brazil, which re 
cently passed a law appropriating the money. Funds have 
been appropriated by the other PACB countries on the 
basis of ten-cents per 60 kilo bag exported to the U. S., 
and with the transfer of Brazil's contribution, these funds 
will also become available 

In the meantime, an interim campaign for coffee ts be 
ing conducted in March under the theme, “Nothing satts- 
fies like coffee.” Three full pages in color are tentatively 
scheduled tn Life, three in the Saturday Evening Post, and 
three-fifths of a page in This Week 


India to export 3,000 tons of 1949-50 crop 


It has been decided to earmark for export 3,000 tons of 
coffee from India’s 1949-50 crop, according to the monthly 
bulletin of the Indian Coffee Board. This coffee will con 
sist of 2,000 tons of Arabica and 1,000 of Robusta. 

It was indicated that a further allocation for export was 
possible 

A similar amount was exported from the 1948-49 crop, 
while no coffee was exported from the 1947-48 yield 

The 1948-49 crop has been estimated at 22,300 tons, 
18,830 tons of Arabica and 3,470 tons of Robusta. It is 
expected that the 1949-50 crop will be slightly less 
19,890 tons, 13,090 Arabica and 6,800 Robusta 
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Choice of American Koasters 
Creators of Good Url 


COMPANIA SALVADORENA DE CAFE, S. A. 
San Salvador - El Salvador 


Cable Address: Coscafe Telephone Nos. 758 & 1632 


THE FINEST COFFEE 
IS GROUND ON A MOORSPEED MILL 


The mill in this picture is being used at the present time by 
the La Flor de Tibes Co. of Havana, Cuba, for the production 
of very fine grind coffee. Due to the very fine grind, it is 
necessary to reduce the coffee in three stages. 


MOORSPEED COFFEE MILLS assure you of a FRESH 
GRIND EVERY TIME. NO STALE DEPOSITS because 
accumulation of preground coffee in the grinding 
chamber is IMPOSSIBLE. 


INDUSTRIAL MACHINERY DIVISION 


ADELINE STREET. ty OAKLAND 4, CALIFORNIA 


COFFEE AND TEA INDUSTRIES 
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Atwood heads Northwest Coffee Association 


Henry M. Atwood, president of the Atwood Cottce Co.., 
Minneapolis, was elected president of the Northwest 
Coffee Association at the annual meeting held at the St 
Paul Athletic Club, it is reported by Harry P. Riley. 

Other officers electea Harold Goth, first 
president; Phil Walsh, second vice president, and L. J 
Clark secretary and treasurer. 

The following attended the banquet and election of 
othcers: R.H. McGarvey, Lou Isackson, Don Eklund, of 
the McGarvey Cotfee Co.; Henry Atwood, Tom Atwood 
Harry Riley, Gene Dunklee, of the Atwood Cottce Co.; 
Willis and Leo Krumpleman, of their own company; John 
Patton, of St. Paul; Ed Rendahl, of Winston-Newell, 
Minneapolis; Harold Goth, of Twin City Wholesale Gro 
cers; Phil Walsh, of Jordan Stephens, Minneapolis; Dave 
Platter, of Red Owl Stores; John Lambros, Jr.. of M. B 
Co.; and John Hanson and Les Clark, of the Nash Coffee 
Co 


were. VICE 


Colorado groups marks anniversary, elects Spray 


At an annual meeting at the Argonaut Hotel, Denver. 
which marked the 30th anniversary of the oganization, 
the Colorado Cotfee Association unanimously elected 
Walter J. Spray, of the Spray Cotfee & Spice Co.. president 
for the coming year. 

J. Spencer, of the Morey Mercantile Co. was elected 
vice president and F. Tupper Smith, of the Smith Bros. 
Brokerage Co., was re-elected secretary-treasurer 

Mr. Smith reminded the meeting that the organization 
was founded on June Ist, 1920, with the help of Felix 
Coste, manager of the National Cotfee Roasters Associ 


ation. 

Present at the Denver Country Club tor the founding 
of the association were, in addition to Mr. Coste: W.K 
Brown, J. S. Mercantile Co.. who gave those 
present a complimentary dinner; Charles Hatteld, 1. 
Brown Mercantile Co.; W. L. Myatt, Donald Reid, G. M 
Skinker and H. B. Baume, Morey Mercantile Co.; W. J 
Spray, E. C. Spray, Spray Coffee & Spice Co.; T. J. Early, 
The Early Cotfee Co.; F. T. Smith, Smith Bros. Brokerage 
Co.; W. P. Craddock, Craddock Brokerage Co.; E. C. Don- 
B. Miller Coffee Co.; and Frederick Savageau, 


Brown 


nelly, Sr., E. 


Regional coffee groups name officers, directors 


IT'S BOCA RATON AGAIN 
FOR 1950 NCA CONVENTION 


Memvers of the trade who were at 
vention of the National Coffee Association held at the 
Boca Raton Club, Boca Raton, Florida, liked the place 

and satd so. 

Evidently NCA directors had their ears open. At 
the quarterly meeting last month ot the NCA board at 
the Waldorf Astoria, New York City. the Boca Raton 
Club was confirmed tor the 1950 convention 

Exact dates have not been set as yet, but they will 


probably be about the same as last year. 


the 1949 con- 


Independence Coffee & Spice Co 
The first officers of the 
president, Mr. Early, vice president, and Mr 
retary treasurer 
The meeting last month, Mr. Smith declared, was the 


were 


Mr. Myatt, 
Smith, sec- 


association 


organization's 28th gathering, and he added that the 
Colorado group has held more meetings than any other 
the National Coffee 
Association 

Mr. Smith, putting Mr. Spray’s nomination in for prest 
dent, said the grand old gentleman of 86 had been head 
of the group twice before and had always been most loyal 


similar association connected with 


in attendance at the organization's mectings 
Election of Mr. Spray was by a unanimous ballot 


Coleman named president of St. Louis Club 


James H. Coleman, vice president and coffee buyer tor 
the Old Judge Cotfee Co., was elected president of the 
St. Louis Coffee Club at the organization's recent annual 
meeting at Bill Medart’s Restaurant, according to Lee H. 
Nolte, publicity chairman. 

Peter Rubinelli, president of the Star Coffee Co.. 
named vice president; William Moldt, in charge of the 
was elected 


was 


cotfee department of the General Grocer Co., 
secretary; and John Homburg, district salesman tor the 
Hazcl-Atlas Glass Co., was named treasurer 
About 25 coffee roasters and brokers attended 
of the evening was J. E. Phelan, St. Louts representative 
of the Lykes Brothers Steamship Co., Inc. 


Guest 
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Crops and coun tries 


coffee news from 


producing areas 


Says increase in coffee prices 
favors Brazil's competitors, 
as result of production trends 


The tncrcase in cottec prices favors mainly the countries 
which are the competitors of Brazil, according to a re 
port to the Sociedade Rural Brasileira, says Octavio Veiga 
Santos correspondent of Cotfee and Tea Industries (The 
Spice Mill) 
Braz:l 


Although prices have increased, production 


has decreased. Following is the average total 


valuc of Brazil's cottee exports in the last 20 years: 1928 


1932, 2,415,000 000°) cCruzetros 1933-1937. 2.142.000.000 


Cruzeiros; 1938-1943, 2.020,000,000 cruzerras: 1943-1947 


OOO,000 Cruzerros 


In these 20 years, the countries which are Brazil's com 
petitors made considerable progress in coffee exports 
Taking 1928-1932 as a basis. those countries exported 


8.658.000 bays This 


compares with 9,512,000 bags in 


1933-1937, an increase of 9.8 per cent; £2,571.000 in 
1938-1942, an tncrease of 54.1 per cent 14.260.000° tn 
1943-1947, an increase of 64.7 per cent 


Examining Brazil's cottce exports on the same basis, in 
1928-1932 This 


- 2.6 


there were bays 


exported 


compares with 23,515,000 in 1933-1937, a decrease 


per cent; 18,903,000 in 1938-1942, a decrease of 21 per 
cent; 14,259,000 in 1943-1947, a decrease of 40.4 per cent. 

Price Increase: Four causes explain the recent increase 
in coffee prices, says the Department of Rural Economy 
of the Ministry of Agriculture. These causes are: 

1. Technical-economic conditions resulting from aban- 
donment of treatment of coffee areas and lack of financial 
1929 


conditions 


assistance since 


2. Climatic lack of rain when rain was 


Mecessary. 


3. Commercial reasons—lack of the DNC stocks which 
for a long time were included in the export figures. This 
stock was liquidated while demand soon after increased. 

i. The increase in North American consumption, from 
12.7 pounds per capita 20 years ago to 19.5 pounds today. 

Crop: Top estimate for this season's crop ts 13 million 
bags, according to the director of the Sociedade Rural 
Brasileira. Sao Paulo will produce six million bags, the 
rest of Brazil seven million. Local consumption, however, 
will take four million bags. 

Piolho Branco: Although the threat of the Broca pest 
was climinated by the drought, another pest is making 
itself felt. This ts the piolho branco, which likes loose. 
sandy soil found only in certain districts but is more vir 
ulent than the Broca. In a tew days the piolho pest can 
strip a tree of its foliage and eventually kill it, 

Robbins, Williams: Visitors to Santos last month were 
Robbins and James Nelson Williams, of the 


General Foods Corp., who were guests of honor at a 


George V. 


luncheon tendered by the directors of the Associacao Com 
Santos 
Cotte: 


ercial de 


National 


Mr. Robbins, former president of the 


the U. 


Asseciation ot S., told the press 
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that the last time he was in Brazil, his objective was re- 
organization of coffee propaganda in the United States, 
which was accomplished. He said that the coffee situ- 
ation was somewhat unstable in view of the increase in 
prices, the effects of which cannot as yet be judged. 


Crop, transport situation in Colombia 

The Antioquia “Traviesa’” or intermediate crop ts ex- 
pected to be about 60 per cent off normal and the Mant- 
zales-Pereira ‘'Traviesa” about 50 per cent off. It is re- 
ported that the “Quindio” regular crop which will be 
harvested in May-June will probably be about 25 per cent 
less than normal because of heavy rains while flowering. 

The river port of Puerto Berrio has been cleaned out of 
coffee awaiting shipment, as the river ts flowing full with 
about 3.45 meters of depth and cargo moves without delay 
there as well as at the seaports of Barranquilla and Carta- 
gena. Buenaventura continues congested with about 15,- 
000 tons of incoming cargo awaiting distribution at this 
writing, and about 20,000 bags of coffee to go out. The 
railroad ts operating normally and trucking conditions 
have improved somewhat with better weather and_ re- 
ceding of the flood in the Cauca Valley. 


See slightly smaller Dominican Republic crop 

The Dominican Republic's 1949-50 coffee harvest will 
be slightly smaller than the 345,483 bags produced in the 
1948-49 crop year (October Ist, 1948, through September 
30th, 1949). It probably will approximate 325,000 bags. 

Allowing for domestic consumption of approximately 
110,000 bags, exports may total about 215,000 bags. This 
would be ten per cent less than the 1948-49 exports of 
230,671 bags but six per cent more than the 1947-48 ex- 
ports of 202,712 bags 

In contrast to the situation a year earlier, both interior 
ind port stocks available for export at the end of the 
1948-49 crop year were reported by the trade as negligible. 

Exports of green cottee trom the Dominican Republic in 
the 1948-49 crop year amounted to 186,467 bags, of which 
the United States took 78 per cent 


Higher coffee prices mean higher costs in Hawaii 

The rise in cottee prices has been reflected among the 
growers of the Kona region on the tsland of Hawau, one 
of the few cotfee-producing areas under the United States 
tlag 

Kona coffee has been bringing from 47 to 50 cents a 
pound from San Francisco importers. Between May and 
the end of 1949, bean prices jumped about 18 cents 

Kona normally produces between 60.000 and 70.000 
100-pound bags annually. The yield on the higher lands 
has been low, but on lower ground the crop has been 
good. 

Although the increased price has been good news for 
the growers generally, Harry T. Nakayama, president of 
the Kona Cotfee Leaders’ Association, recently pointed out 
that it would mean higher costs for some growers 

The reason for this is that tn certain coffee areas here, 
land rent is based on prices. In addition, some of the 
growers agreed to pay bonuses above the usual two dollars 
a bag if the price stays up 

Despite the fact that Kona cotfce 1s regarded as highly 
distinctive and appealing to a spectal taste, its price ts 
strongly atfected by world prices. During the gre 
more than a decade ago. Kona farmers got as low as 41), 


cents for their product 
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Plans set for NRA convention 


Folger's first hundred years 
(Continued from page 10) 


was on Powell Street. Some years later, the organization, 
needing more room, moved to 220 Front Street, where the 
company remained until 1874. 

At 24 years of age, the concern moved their plant and 
ofhces to 104-106 California Street, where they shared a 
building with three other establishments. 

By 1904 the growing coffee firm was desperately in need 
of more room for warchousing and shipping facilities, and 
decided to build their own building, designed with one 
thought and for one purpose—to produce, package and 
distribute coffee, tea, spices and extracts! The corner ot 
Howard and Spear Streets was chosen as a site, for it was 
convenicntly close to the water front. However, it still must 
have been a difficult decision, for the location was, at that 
time, nothing more than an expanse of mud flat, soggy and 
unstable 

By driving huge piles deep into the earth, the contractors 
constructed what was to prove to be a fire and earthquake 
proof building, and early in 1905 the company moved tn. 

The big event of the year following ts history! San Fran 
cisco’s inferno and the convulsions of the stretching land 
laid low buildings all through the town. Because of the in- 
genuity and forethought that went into the construction of 
101 Howard Street, it stood erect and unshaken through the 
worst tremors. And so it stands today 

For a century, two factors have decided the growth and 
distribution of Folgers Cotfee. The primary consideration 
has always been, of course, quality. Second in importance 
to the company is merchandising! 

Active sales promotion backs up all Folger’s advertising 
schedules. Well-known as users of “premium” advertising, 
the company has backed up all offers at the retail level 
through store display cards, “take one” leaflets, store demon 
Stratrons featuring the premium item, and mat services to re 
tail dealers, 

Bringing its story to the public and to its dealers ts and 
always has been the backbone of all policies of the company. 
Its present enviable position in the coffee business 1s a strong 


recommendation for that policy 


Many coffee and tea men selling to the restaurant market 
are planning to be on hand for the 31st annual convention 
and exposition of the National Restaurant Association, to 
be held May 23rd-26th at the Navy Pier, Chicago 


ATLANTIKRAFT standing 


Cfhechags fate! 


7 12 Sizes in stock for immediate 
shipment... 3 oz. to Ibs. Plain. or 
Printed in one or two colors with 
your Private Design. ATLANTIC 
offers you service and economy! 


ATLANTIC. COFFEE BAG CO., 


220 KOSCIUSKO ST + BROOKLYN 16. NY 


INDUSTRIES 


COFFEE AND TEA 


22H 
= 
= reen OF fees 
> 
S22 SPOTS 
F. 0. B's == 
=225 mmm = = 
NEW YORK == 
== 
3 | 
3 
\ 
Write for Samples and Prices 
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Smoke control 


Continued from page (13) 
the county engineers requested still larger burning equipment, 
and increased operating costs to about 35 cents per hour for 
fuel and two cents per hour for power. These costs are 
based on 50 cents per one thousand cu, ft. of 1,100 B.T.U. 
cu. ft. gas and three cents per K.W. hour for power. 

The unit as finally constructed and approved is essentially 
a brick-lined extension of the roaster exhaust duct, measur- 
ing about four feet high. It is fired with a single gas burner 
supplied with gas and air for combustion by a motor driven 
blower. A feature of this installation is a control circuit 
with automatic ignition and flame failure safeguards inte- 
grated with the roaster in such a manner that the burner ig- 
nites when the roaster is discharging smoke, but remains off 
during loading, unloading and while the coffee burners are 
approaching a smoking temperature. A pilot light at the 
roaster goes on and off with the burner and serves as an 
indicator to the operator that the unit is functioning. 

A second unit, slightly larger, was built and installed by 
Mr, Miller on a Burns Jubilee type roaster. This unit was 
installed on top of the Cyclone with necessary angular tron 
frame supports and proved equally successful in smoke 
climination, although with slightly increased operating costs. 

At the present time, about seven of these units have been 
installed in Los Angeles or are about to be installed, and they 
are offered on the open market at about $1,400.00 per unit. 
The average installation about $400.00 
per unit, which covers for the most part the laying of the 


costs are running 
tuel lines. 

The designer of these units makes it clear that while they 
are satisfactory from the standpoint of weight and cost, they 
do not come up to the original expectation of operating Costs 
He has indicated that attachments, such as slow open fuel 
valves and catalytical combustion chambers, may be avatlable 
Apparently this 


soon for reducing fuel consumption. 
present state of development, the unit interferes very little 
with the cleaning of the stack, requires no attention, and 
would seem to make possible continued operation of the 
coffee roasting industry under the most stringent air pollution 


laws anywhere. 


Dr. Gardner to advise Colombia coffee growers 


Dr. Victor R. Gardner, director of the Michigan Agri- 
cultural Experiment Station is going to Bogota, Colombia, 
where he will be research advisor to the Ministry of 
Agriculture and to the National Federation of Coffce 
Growers of Colombia tor the coming year. 


CENTRAL EQUIPMENT CO. 


1020 W. Adams St. Chicago 7, fil. 


Manufacturers of Exclusive 
Patented Specialties, Incl.: 


ww Twinette Salt and Pepper Shakers 
Ww Pycrust Glass Rolling Pins 
% Mitytite Beverage Bottle Recaps 
% Hold-Tite Clothes Line Holders 
ww Kitchen Kap Reseal Caps 

% Safeway Home Box Top Openers 
w%& Three-Way Cap Removers 

we Sugar Jug Sugar Dispensers, Etc. 


Send for Catalog Sheets, Samples and Price Lists 
NOW — TODAY 


MARCH, 


1950 


Food For Thought 


If thousands of 
families didn’t. prefer 
coffee plus chicory we 
would have been out 
of business vears ago. 
Dependable quality 
and consumer demand 
tells the 


vou cashing in on it? 


story. Are 


_E. B. MULLER & CO. 


165-167 Hudson St. 613-615 South Peters St. 
New York New Orleans. La. 
Factories in Michigan 


THERE'S A 
DIFFERENCE 
TEA— 


AND 
TENDER LEAF 


BRAND 


PROVES (7! 


ALL THE 
FLAVOR 
YOUR CUP 
CAN HOLD! 


N'Chaseé 
Sanbor! 


PRODUCTS OF STANDARD BRANDS INCORPORATED 
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SILVER 
& 


JAVA PACIFIC 
LINES 


BRAZIL to U.S. and CANADIAN PACIFIC COAST PORTS 


FAST — REGULAR — MONTHLY SAILINGS 
with modern cargo vessels offering limited 
passenger accommodation and refrigerated space. 


Kerr Steamship Company, Inc. Java Pacific Line, Inc 


Ne 


Company 


Kerr Steamship Company. inc Strachan Shipping 


Kerr Steamship Compony Inc Transpacific Transportation Co 


Agencia de la 
Linea Rotterdam America 


Agencia de Vapores Grieg S.A 


THE BETTER TO SER VE YOU . 


GRACE LINE 


Serves the Coffee Trade 
with 
A Fast, Modern Fleet of American-Flag 
Freight and Passenger Vessels on Regular Itinerary 


from the Coffee Ports of 


COLOMBIA 
VENEZUELA 


and West Coast of 


CENTRAL AMERICA 


to 
NEW YORK LOS ANGELES 
JACKSONVILLE SAN FRANCISCO 
BOSTON SEATTLE 
BALTIMORE VANCOUVER, B. C. 


GRACE LINE 


10 Hanover Square, New York 5, N. Y., Tel.: Digby 4-6000 
Agents and Offices in All Principal Cities 


Bringing North and South 
America nearer each other 
LLOYD BRASILEIRO 
makes the Good Neighbor 
a Close Neighbor. 


Equipped with Cargocaire and averaging 17 knots — the great new ships 
of the LOIDE FLEET can assure speedy, dependable shipments of coffee. 


NEW YORK 


\7 Battery Place 


NEW ORLEANS 
305 Board of Trade Bldg. 


Lloyd 


BRASILEIRO 


PATRIMONIO NACIONAL 
to New York and 


ston 


-ipal Brazilian coffee ports 
A 


daltimore Norfolk, Jacksonville and Hou 


INDUSTRIES 


COFFEE AND TEA 


‘ 
t 
\ 
Th, American Line maintain eaula vice the 
New rea Ta te tter 3+ ydelphia 
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and dates ave subject 


Port 
should exigencies require Moreover, line 
may schedule sailings not shown 


schedule 
Abbreviations for lines 


Alcoa—Alcoa Steamship 
Am-Pres—American President Line 


ArgState-—Argentine State Line 


Am-W Afr—American-West African Line 


Barb-Frn—Barber-Fern Line 
Barb-W’ Afr—Barber-West African Line 
Barb-W'n——Barber Wilhelmsen Line 
Brodin—Brodin Line 
Cunard—Brocklebanks’ 
Delta—Delta Line 
Dodero—Dodero Line 
Ell-Buck—Ellerman & Bucknell C 
Parrell—Farrell Lines 

Grace—Grace Line 


Cunard Service 


Gulf—Gulf « South America Steamshit 


Co 


SAILS SHIP LINE DUE 

ACAJUTLA 

3.16 San Benito UFruit Cristobal? 3 3 
3.25 Choluteca UFruit Cristobal 3/28 
3/25 Anchor Hitch Grace SFI 7 
San Benito UFruit Cristobal 44 
421 Cstl Aventurer Grace LAS 1 SF5 4 
53 Gunners Knot Grace LA5 13 SF5 16 
519 Cstl Nomad Gr SF61 


ACAPULCO 


3.16 Csti Avnturer Grace 
3.28 Gunners Knot 
4/13 Csti Nomad 


Cistodal 3 29 
Cristohal 410 
Cristobal 4 26 


Grace 
Grace 


4 Anchor Hitch 


Cristobal 5/21 
Cst! Nomad 61 


LA5 29 SF 


4/29 Anchor Hitch Grace Cristobal 5 21 
AMAPALA 

319 Choluteca UFruit Cristobal 3 28 
3/21 Csti Avnturer Grace Cristosal 3 29 
3/22 Anchor Hitch Grace $F4/7 
Gunners Knot Grace Cristobal 410 
4°18 Cstl Avnturer Grace LAS 1 SF5 4 
4/18 Cstl Nomad Grace Cristobal 4 26 
4 30 Gunners Knot Grace LA5 13 SF5 16 
5 

5 


16 


ANGRA DOS REIS 


3 20 Equador Lioyd NOI 4 Hol 7 
44 Chile Lloyd Hod 22 
4°20 Nicaragua Liovd 5 Ho5 10 
5 3 Paraguar Lioyd N05 19 Ho5 2 


BAHIA 


3.18 Arendsdyk Hol-tInt NY3 30 


BARRANQUILLA 


UFruit NY3 18 
Grace NY3 21 


3.12 Cane Ann 
3.16 Sofia 
3 16 Vigoer 
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Hol-int- 


JavPac 
Lioya 
Lykes- 
Moormac 
Nopal 


PAB 


PacFar 
PacTrans 


Prince 


Moore-McCormack 


Argentine 


Ship sailings 


A SUMMARY OF INWARD -BOUND SCHEDULES ON THE COFFEE AND TEA BERTHS 
Abbreviations for ports 
Ba—Balts 


b b 


Holland-Interamerica Line 


Line 


Brazil Line 


East Line, Iné 


Pacific Transport Lines, Inc 


Lid 


Lines, Inc 


Pan-Ame Line 


R Neth—Royal Netherland Steamship 


Silver 
Sprague 


Stran 


SCross—Southern 


Cross Line 


Sprague Steamship Line 
ping ¢ 


Swed-Am—Swedish American Line 


UF rust 
Ww 


Se-Tc4+ 12 


Se-Ta5 9 
Se-Ta5 21 
Se-Ta6 6 


Swed-Am USA Pts3 16 Ha3 31 


StJo4 2 


COFFEE BERTHS 


United Frutt Co. 


t Line, Inc 


SAILS 


SHIP 


3-19 Cape Avinof 
3-23 Monica 

326 Cane Cod 

3 28 Fiador Knot 
3 30 Clara 

42 Cape Cmbrind 
43 Levers Bend 
46 Sofia 

413 Monica 

4.13 Svaveholm 


4-20 Clara 

4 22  Vigoer 

4 27 Sotia 
5/4 Monica 
5 11 Clara 


3 11 Avenir 

316 Mayari 

3 18 Cubahama 
3.19 Marna 

3°23 Inger Skou 
325 Adm. Fraser 


BEIRA 
420 Afr. Sur 


LINE 


UFrurt 
Grace 

UF ruit 
UFruit 
Grace 
UFruit 
UFruit 
Grace 
Grace 
Swed - Am 
Grace 
Swed-Am 
Grace 
Grace 
Grace 


UFrust 
UFruit 
UF ruit 
UFruit 
UFruit 
UFruit 


Farrel! 


BUENAVENTURA 
3.14. Olivia Grace 
3.15 Marna Dar WstCst 
3°17 Farmer Gulf 
3.19 Maria Grace 
3 23 Laila Dan WstCst 
3 26 Barbara Grace 
3 28 Elisa Grace 
3 28 Eliana Grace 
31 Merchant Guif 
3 31 Kamma Dan WstCst 
42 Cecilia Grace 
49 Margarita Grace 
49 Gerda Dan WstCst 
414 Rita Grace 


more 


orpus Christ 


Ch—Chicago 
De Detroit 
Ga—Galveston 
Gi—Guilf ports 
Ha—Halifax 

H Hou 


HR—Hampton 


Roads 


Jacksonviile 


LA—L Angele 
Montreal 

Mobil 
NO--New Orleans 
NY—New York 
Nf—Norfolk 


Pa—Philadelphia 
P Portland 


SF—S.an Francisco 
Se Seattle 

Jo—Saint John 
Ta-——Tacoma 
Va—Vancouver 


10 
NY5/2 
NYS 16 


NY3 18 
NO3 20 
N03 21 
NY3 26 
N03/27 
1 


NY6 12 


Jx3 20 
NY3 28 
Ho3 30 
NY3/27 
N03 30 
NY4/3 
NY4 
LAI 6 
Hod 13 
NYA 9 
NY4 10 
NY417 
NY4/17 
NY4 21 


w 


Bo3 25 
Pad 1 Bad 4 


NY3 23 


Hod 3 Gat 4 


Bas 7 

SF4.8  Se-Tad 
N04 16 

Pad 12 Bal 14 
Pad 21 Bad 23 


f 
i 
loyad Brasilemm 
ykes Line 
: Nother: 
Prince I = 
Silver Laine 
< 
ot 
DUE 
NY3 28 
1 
NO4 4 
NO4 10 
NY4/11 
NY4/18 
MI5 10 
NY4 25 ; 
i 
Se-Ta+ 12 
J 
Se-Ta5 9 
Ba3. 27 
‘ 


REGULAR DIRECT SERVICE 
FOR COFFEE SHIPPERS 


FROM 


La Guaira, Puerto Cabello, Maracaibo, 
Barranquilla, Vera Cruz 


TO 
St. John, N.B., Halifax, N.S., Montreal, Que. 


Agents in All Principal Ports 


SWEDISH AMERICAN LINE AGENCY, Inc. 


17 State Street New York 4, N. Y. 


SWEDISH AMERICAN LINE 


1255 Phillips Square Montreal 2, P.Q. 


§ 


26 


with 
ble service to 
regular dependa 
NEW YORK, NEW ORLEANS 
and other U. S. Ports 
York: 
3, Worth River 


New Orleans: 
321 St. Charles St. 


SAILS SHIP LINE 
BUENAVENTURA 
4°14 Laura Dan WstCst 
4.16 Luisa Grace 
4°17 Leonor Grace 
4/19 Gladys Dan WstCst 
423 Isabel Grace 
425 Elisa Groce 
1 30 Paula Dan WstCst 
130 Maria Grace 
51 Adela Grace 
5 Barbara Grace 
5 9 Steamer WstCst 
59 Olivia Grace 
5.14 Cecilia Grace 
5 18 Juana Grace 
5 21 Margarita Grace 
5 24 Laila Dan WstCst 
5 26 Rita Grace 

CALLAO 

3°14 Maria Grace 
3 21 Rarbara Grace 
3 28 Cecilia Grace 
4.4. Margarita Grace 
Luisa Grace 
418 Isabel Grace 
425 Maria Grace 
5 Barhara Grace 
59  Cecitia Grace 
5 16 Margarita Grace 
CARTAGENA 

3,17 Cape Avinof UFruit 
318 Paula Grace 
3.25 Rosa Grace 
3 26 Fiador Knot UFruit 
3 31 Cape Cmbrind UFruit 
4/1 Paula Grace 

4/2 Levers Bend UFruit 
48 Rosa Grace 

415 Paula Grace 

422 Rosa Grice 

429 Paula Grace 

56 Rosa Grace 

5 13 Paula Grace 

CHAMPERICO 

3.27 Anchor Hitch Grace 

4.23 Cstl Avnturer Grace 

55 Gunners Knot Grace 

5 21 Cstl Nomad Grace 

CORINTO 

311 San Benito UF ruit 
318 Choluteca UFruit 
3 21 Anchor Hitch Grace 

3 23 Cst! Avnturer Grace 

3 28 San Benito UFruit 
44 Gunners Knot Grace 

1.17 Csti Avnturer Grace 

4.20 Cstl Nomad Grace 

4.29 Gunners Knot Grace 

5 6 Anchor Hitch Grace 

5 16 Cstl Nomad Grace 

CRISTOBAL 

316 Cape Avinof UFruit 
319 Cane Cod UF ruit 
25 Fiador Knot UFruit 
3 30 ©Cape Cmbrind UFruit 
11 Levers Bend UFruit 


DAR es SALAAM 


3 26 Afr. Star Farrell 
4 Afr. Sun Farrell 

GUAYAQUIL 

3 11 Olivia Grace 

3.12 Marna Dao WstCst 

3.16 Maria Grace 


COFFEE AND TEA 


DUE 


(Continued) 


21 
NY4 24 
LA4 26 
NY4/27 
NY5 1 

NY5 8 
NY5 8 
LAS 10 
NY5/15 
N05 16 
NYS 


Ho4 25 


SF4 
Pad 1 


NYS 4 
Pa5 12 


SF5 12 


Ho6 4 


> 
w 


LAS 13 


Cristobal 319 
Cristobat 
LAI 4 

Cristobal 
Cristobal 
Cristobal 
LAS 1 

Cristobal 
LA5 13 
Cristobal 
LA5 29 


wn n 
We 


a 


NY3 25 
NY3 1 
NO4 4 
NY3 9 
10 


NY3 26 
NY6 12 


NY3 23 
Pad 1 


Jx3 20 
NY3 28 
NY3 27 


G:4 26 


Se-Ta5 
BaS 3 


Bo5 6 
Ba5 14 


Se-Ta5 


Ga5 21 


Se-Ta6 


Ga6 5 


Se-Tad 
Se-Ta5 
Se-TaS 
Se-Ta6 


Se-Ta5 


25 
Bad 4 


5 


Ba5 8 


19 


2 


Ba3 2 


INDUSTRIES 


| 
| 
| 
20 
| Ba5 19 
NYS 22 
| | NY5 29 
% NY3 27 
NY4 3 
| NY4 10 
NY417 
—— | NY3 24 
| NY5 1 
4 NYS 15 
NY5 22 
NY3 25 
NY3 22 
29 
NO4 4 
Nya 9 
5 
N03 10 
NY4/12 
; NY4 26 
NY NY5 10 
ee LAL SF47 12 
ding handlers of mild co me 4 
leading MME 16 21 
serving LAS 29 SF6.1 6 
GUATEMALA 
rR 
FL SALVADO 
LOMBI 
HONDURAS co Se-Tad 12 
Se-Ta5 9 
>) 
Se-Ta6 6 
~ 
| = 


SAILS SHIP 


20 Laila Dan 
23 Barbara 
24 Eliana 
25 Elisa 
28 Kamma Dan 
30 Cecilia 
6 Margarita 
6 Gerda Dan 
Rita 
11 Laura Dan 
13 Luisa 
7 Gladys Dan 
20 Isabel 
«Elisa 
7 Paula Dan 
Maria 
27 «Adela 
4 Barbara 
5.6 Steamer 
56 Olivia 
Cecilia 
Margarita 
Laila Dan 
Rita 


5/21 
23 


ILHEUS 


Argentina 
Brasil 

4 Mexico 
15 Haiti 
25 Canada 
4 Uruguai 


GUAIRA 


14 Corsair 

16 Paula 

21 Cavalier 
23 Rosa 

28 Clipper 
30 Paula 

Corsair 

5  Svaneholm 
Rosa 

13 Paula 

14 ~Vigoer 

18 Clipper 
20 Rosa 

25 Corsair 

27 Paula 
Rosa 
11 Paula 


a 


LA UNION 
13 San Benito 
21 Choluteca 
22 Cst! Avnturer 
23 AnchorHitch 
30 San Benito 


3 Gunners Knot 
Csti Avnturer 
19 Cestl Nomad 
1 Gunners Knot 
5 Anchor Hitch 
17 Cst! Nomad 


~ 


3.23 Cape Cod 
3/23 Fiador Knot 


MARCH, 


LINE 


WstCst 
Grace 
Grace 
Grace 
WstCst 
Grace 
Grace 
WstCst 
Grace 
WstCst 
Grace 
WstCst 
Grace 
Grace 
WstCst 
Grace 
Grace 
Grace 
WstCst 
Grace 
Grace 
Grace 
WstCst 
Grace 


Lioyd 
Lloyd 
Lloyd 
Lloyd 
Lloyd 
Lloyd 


Alcoa 
Grace 
Alcoa 
Grace 
Alcoa 
Grace 
Alcoa 
Swed-Am 
Grace 

Grace 

Swed - Am 
Alcoa 
Grace 
Alcoa 
Grace 
Grace 
Grace 


LA LIBERTAD 

3.15 San Benito UFruit 
3.20 Cstl Avnturer Grace 
323 Choluteca UFruit 
3.24 Anchor Hitch Grace 
3,31 San Benito UFruit 
41 Gunrers Knot Grace 
4/17 Nomad Grace 
4/20 Cstl Avnturer Grace 
5/2 Gunners Knot Grace 
53 Anchor Hitch Grace 
5 18 Csti Nomad Grace 


UFruit 
UFruit 
Grace 
Grace 
UFruit 
Grace 
Grace 
Grace 
Grace 
Grace 
Grace 


UFruit 
UFmit 


1950 


Cristobal 
Cristobal 


Cristobal? 


LAI 4 


Cristobal’ 


Cristobal 
Cristobal 
LAS 1 

LA5 13 
Cristobal 
LAS 29 


Cristobal 
Cristobal 
Cristohal 
LAI 4 


Cristobal* 


Cristobal 
LAS 1 

Cristobal 
LA5 13 
Cristobal 
LAS 29 


Pad 


Ho4 


NY4 


NY5 
Pa5 


SFS 


Ho5 
BaS 


Ho6 


N03 


Gat 26 
Ba5 3 


Bo5 6 8 
Ba5 14 


Se-Ta5 19 


Ga5 21 


Se-Ta4d 12 


Se-Ta5 9 
Se-Ta5 21 


Se-Ta6 6 


12 


Se-Ta5 21 B 


WEST COAST LINE, INC., AGENTS 


offers a fast fortnightly 


freight service 


between 
GUAYAQUIL 
ECUADOR 
BUENAVENTURA 
COLOMBIA 


and 
NEW YORK 
PHILADELPHIA 
BALTIMORE 


New York Discharging Berth 
Pier 4 New York Docks 
MAin 5-5183 


67 Broad Street, New York 4. N. Y. 
WHitehall 3-9600 


BALTIMORE 


STOCKARD & CO. 
225 E. REDWOOD ST. 
Saratoga 2607 


PHILADELPHIA 


H. SOBELMAN & CO. 
BOURSE BUILDING 
Lombard 0331 


27 


DUE 
N03 30 Hot 3 Gad 4 = 
NY4 3 | 
LAS/6 SF4/8  Se-Tad 17 
NY4/9 Pad 12 Bad 14 
NY4/10 
NY4 17 M21 Bad 23 J 
NO4/21 25 <= 
NY4 24 
Pal/1 
NYS 1 
12 
NYS/8 
=12 
NY5/15 
NY5/16 19 
NY5/22 
NY5/29 
N05/31  Ga6 5 
NY6 2 
3 3 
4 NY5.7 
5 NYS /15 
LA 
Mo3/20 NO3 22 
NY3/22 
Mo3/27 NO3 29 
NY4/5 
Mo4/10 NO4 12 
MI5/10 
NY4/12 
NY4/19 
MI5/10 
Mo4/24 26 : 
NY4/26 jer 
MoS 1 NOS 3 
NYS 3 
NY5/10 
NYS 17 
329 
28 
410 2 
4/26 
SF5.4 
SF5 16 
5/21 
— 
3 19 o> 
3/28 
3 29 
4/4 
4/10 
4/26 
SF5 16 
5/12 
SF6.1 Se-Ta6 6 
LIMON 


LINE 
SOUTH AMERICAN SERVICE 


FURNESS-PRINCE 


Fortnightly Express Passenger and Freight Service (with 
refrigerated space) Buenos Aires. Santos, Rio de Janeiro 
to New York. via Trinidad. Outward to Pernambuco 

Bahia. Rio de Montevideo and 


Buenos Aires. 


or Janeiro. Santos. 


LINE 
4 


PRINCE 
SERVICE 


FAR EAST 


Round the World Express Service from 
Java, Straits Settlements, Colombo 
Sailing outward 


Monthly sailings 
China, Philippines, 
to Halifax, Boston and New York. 
via Panama Canal and Los Angeles. 


Sailings from Brazilian Ports to New Orleans provided 


sufficient inducement offers. 


By reason of many years of experience, special attention 


is assured in the handling and delivery of 


Coffee, 


stowage, 


Tea. etc.. on all Services. 


FURNESS, WITHY & CO., LTD. 
General Agents 


34 Whitehall St., New York 
BOwling Green 9-7800 


Offices At All Principal Ports 


From Brazil Coffee Ports 
To Pacific Coast Ports 


# Fast, Modern Ships of 
Pacific Argentine Brazil Line 


PAB Line operates large, modern C-3 
vessels, giving fast transit time to your cof- 
fee shipments to Pacific Coast ports. Large 
terminals with ample rail facilities ... plus 
an experienced personnel means that your 
shipments are in good hands via the PAB 
Line. Offices in the principal ports. Write for 
sailing schedule and information on your 
needs. 

(Accommodations for 12 passengers) 


POPE & TALBOT 


PACIFIC WEST INDIES PUERTO RICO ~ 
PACIFIC COASTWISE + PACIFIC & ATLANTIC INTERCOASTAL 


Executive Offices * 320 California St. » San Francisco 4 


SAILS SHIP 


3/30 Levers Bend 
4/6 Cape Ann 


LOBITO 
3°22 Afr.Pilot 
324 Templar 
419 Afr. Patriot 


LUANDA 
3.22 Templar 
324 Afr. Pilot 
421 Afr. Patriot 
MARACAIBO 
3°11 Anchor Hitch 
313 Vigoer 

3/14 Sofia 

314 Vigoer 

3/21 Monica 

3 28 Clara 

44 Sofia 

Csti Avnturer 
4.10 Svanehoilm 
4-11 Monica 
418 Clara 

4419 Gunners Knot 
4.19 Vingoer 

4°25 Sofia 


2 
2 Monica 
3 
Q 


Cst! Nomad 
5 Clara 
MATADI 
3 20 Templar 
322 Fernglen 
3.27 Afr. Pilot 
411 Roseville 
4 24 Afr. Patriot 


MOMBASA 
315 
3.15 
+11 
28 


Rob Mowbray 
Afr. Star 

Rob Sherwood 
Afr. Sun 


UFruit 
UF ruit 


Farrell NY5 1 
Barb-WAfr NY4 25 
Farrell NY5 15 


Barb- 
Farrel! 
Farrel 


LINE 


LIMON (Continued) 


N04 10 
NY3 15 


WaAfr 
I NY5 1 
1 NY5 15 


NY4 25 


Grace LAI 4 SF47 Se-Ta4d 12 
Swed-Am Ha3 31 StJo4 2 

Grace NY3 21 

Swed-Am USA Pts 3°36 Ha3 31 StJo4d 2 
Grace NY3 28 

Grace 

Grace NY3 11 

Grace LA5 1 SF5 4 Se-Ta5 9 
Swed-Am MIS 10 

Grace NY3 18 

Grace NY4 25 

Grace LA5 13 SF5 16 Se-Ta5 21 
Swed-Am 10 

Grace NY5 2 

Grace NYS 9 

Grace LA5 29 SF61 Se-Ta6 6 
Grace NYS 16 

Barb-WAfr 25 

Barh-WAfr 22 

Farrell NY5 1 

Barb-WAfr NY5 12 


Farrel 


Robin 


Farrel! 


Robin 


Farrell 


NY5 15 


NY 
NYI 26 
NY 
NY6 


PARAMARIBO 

312 Byfjord Alcoa NY3 29 
42 Thuli Alcoa 19 
4.23 Bvyfjord Alcoa NY5 10 
PARANAGUA 

3 10 Del Viento Delta N03 2 
310 Utrecht JavPac LAS 10 
3/14 Equador Lloyd N03 4 
318 Pathfinder PAB LAS 13 
3 21 Ptr. Jebsen Nopal N04 8 
322 Bowplate 1FC 12 
329° Chile Lioyd N03 19 
14 Bowhill NY4 24 
16 Del-Campo Delta N04 28 
310) Stlveroak Silver LAS 10 
4.14 Nicaragua Lloyd N05 5 
418 Del Monte Delta NO5 15 
4.29 Paraguai Lloyd N05 19 
5 3 Del Santos Deita NO5 27 
5 10 Limbura JavPac LA6 10 
5 18 Det Aire Delta N06 10 
6 10 Silversndl Silver LA7 11 
7 10 Silverteak Silve LAS 10 
PUERTO CABELLO 

3 10 Vigoer Swed- Am USA Pts3 
310 Chope Alcoa Mo3 20 
3:16 Paula Grace NY3 22 
3.17 Cavalier Alcoa Mo3 17 
3.17 Monica Grace NY3 28 
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Clara 
23 Rosa 
24° Clipper 
30 Paula 

31 Corsair 
31 Sofia 

6 Rosa 

Svaneholm 
7 Monica 
10 Cavalier 
Paula 

14 Clipper 
14 Clara 

16 Vigoer 

20 Rosa 

21 Corsair 
21 Sofia 

27 Paula 

28 Monica 

Rosa 

5 Clara 

Paula 


w 


Grace NY3/12 
Swed-Am MI5 10 
Grace NY4 18 
Alcoa Moa 17 
Grace NY4 19 
Alcoa Mo4 24 
Grace NY4,25 
Swed-Am MIS 10 
Grace NY4 26 
Alcoa Mo5 1 

Grace NY5/2 

Grace NY5 3 

Grace NYS 9 

Grace NYS 10 
Grace NY5 16 
Grace NY5 17 


UNTARENAS 


P 

314° Choluteca 
3.19 Anchor Hitch 
Csti Avnturer 
4/6 Gunners Knot 
4.15 Csti Avnturer 
4°22. Csti Nomad 
Gunners Knot 
5 8 Anchor Hitch 
5 13 Cstl Nomad 


UFruit Cristobal? 


Grace 4 

Grace Cristobal 
Grace Cristobal 
Grace LA5 1 

Grace Cristobal 
Grace LA5 13 
Grace Cristobal 
Grace LA5 29 


RIO de JANEIRO 


16 Del Viento 
20 Utrecht 
21 Equador 
22 Del Norte 
24 Ptr Jebsen 
25 Pathfinder 
27 Bowplate 
5 Chile 

Del Sud 

8 Bowhili 
13 Dei Campo 
19 Del Mar 
20 Silveroak 
21 Nicaragua 
27 Del Monte 
3 Vaile 
5 Paraguai 
11 Del Santos 
Del Norte 
Limburg 
Del Aires 
Silversnd! 
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ww 
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SAN JOSE 


Csti Avnturer 
26 Anchor Hitch 
31 Gunrers Knot 
16 Csti Nomad 

Csti Avnturer 
2 Anchor Hitch 
4 Gunners Knot 
20 Cstl Nomad 


Ve 


n 


ANTOS 
10 Argentina 
14. Mormachawk 
14 Del Viento 
14 Arendsdyk 
15 Mormacland 
17 Mormacstar 
18 Utrecht 

19 Equador 
Brasil 

‘Brazil 

21 Mormacdove 
21 Det Norte 
23 Ptr Jebsen 
24 Pathfinder 
25 Bowplate 


ww ww 


Delta N03 2 


JavPac LA4 10 
Lloyd N04 4 
Delta N04 3 


Nopal N04 
PAB LAI 13 
1FC NY4 12 
Lioyd 
Delta N04 18 
1FC NY4 24 
Delta N04 28 
Delta N05 2 
Silver LAS 10 
Lioyd N05 5 
Deita N05 15 
Delta N05 /17 
Lloyd N05 19 
Delta NOS 27 
Delta N05 30 
JavPac  LA6 10 
Delta N06 10 
Silver LA7 11 


Grace Cristobal 
Grace LAI 4 

Grace Cristobal 
Grace Cristobal 


Grace LA5 1 
Grace Cristobal 
Grace LAS 13 
Grace LAS 29 
Lioyd NY3 27 


Moormac Jx NY 
Delta NO4 2 
Hol-int NY3 30 
Moormac LA SF 
Moormac Jx NY 
JavPac LA4 10 
Lloyd N03 4 
Lloyd NY4 6 
Moormac NY 
Moormac Jx NY 
Delta N04 4 


Nopal N04.8 
PAB LA4 13 
NY3 12 
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N04 5 


N04 12 


N04 19 


NO4 26 


NOS 3 


SF4.7  Se-Tad/12 


SF5 4 Se-Ta5 9 
SF5.16 Se-Ta5 21 


SF6.1 Se-Ta6 6 


SF4.14 1 Se5/7 


CC4.12 Hod 13 
SF3.15 Vad 21 Pod/24 
Bos 15 Pad 18 Bad /20 


Bot 30 MIS'5 


SF5 14° Po6 1 Se6.7 


SF47 Se-Ta4d 12 


Se-Ta5 G 


4 
2 

SF5 16 Se-Ta5 21 

F6 1 Se-Ta6 6 


Bos 1 HRI 5 Bad 6 Pad 7 


CC4 12 Hod 13 
SF2.15 Vad 21 Pod /24 
Bol 15 Pad 18 Bad 20 


NOPAL LINE 


Regular service 


New fast Norwegian motorships 
BRAZIL U.S. GULF 
COFFEE SERVICE 


The Northern Pan-American Line, A/S 
OSLO 


Agents 


New York—Dichmann, Wright & Pugh, Inc., 44 Whitehall St. 
New Orleans—Bieh| & Co., Inc., 210 Carondelet Bldg. 
Houston—Biehl & Co., Cotton Exchange Bldg. 
Chicago—F. C. MacFarlane, 209 S. La Salle St. 
Detroit—F. C. MacFarlane, 715 Transportation Bldg. 
Santos/Rio—Agencia de Vapores Grieg S/A 


Paranagua—Transparana Ltda. 


@ PERSONAL SUPERVISION 
e CAREFUL HANDLING 
\ @ COURTEOUS SERVICE 


Shipping COFFEE 
FROM BRAZIL? 
IFC LINES 


INTERNATIONAL FREIGHTING CORPORATION, INC. 


17 Battery Place, New York City —Phone Digby 4-2800. Pier 


Erie Basin, Brooklyn, N.Y Phone MAin 5-3158. BRAZII 
Agencia Johnson, Ltda., Santos & Rio de Janeiro 
Ayents 
HICAGO, Tit F.C Macfarlane PITTSBURGH, PA. Lamark Shipping 
S La Salle St Agency 202 Henry Wo Oliver Bray 
BALTIMORE, MD — The Hinkins Sieam NEW ENCLAND Roger H Neidlinger 
ship Agency, Inc. Munsey Bldg Westport, Cor 
ETROIT, MICH —F Mackarlan CANADA Cunard 
5 Transportation Bldg Montreal and Toror 
BUENOS AIRES— Avenita Pie Juba A R 


Vieasant accommodations for 12 passencers on all TPC ship: 


WHEN YOU SHIP BY SEA, CONSULT IFC 


al 
LINE DUE 
Grace 4 
Grace NY3/29 
Grace 
Alcoa 10 
Grace NY4/11 
4 
329 
410 
5/1 
Be 
7 
Hot /7 
Ho5 3 \ 
\ 
HoS 10 
Ho5 20 
Ho5 24 
Ho6 1 
SF6.14 Po7 Se7’7 
Ho6 15 
SF7.15 PoS 1 7 
329 
410 
Hod 7 
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= 
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29 


LINE 


SAILS SHIP 


SANTOS (Continued) 
MO ORE-McCGORMAGChK 3/26 Mormackite Moormac Jx NY Bo Pa Nf Ba Ha 
Z 3/30 Mormactide Moormac Jx NY Bo Pa Nf Ba Ha 
3/30 Mexico Lioyd 16 
CHES 41 Alwaki Hol-int NY4/17 Bod/19 HR4 22 Bad 25 Pad 26 
43 Chile Lloyd N04/19 Ho4 22 
Mormacisle Moormac Jx NY Bo Pa Nf Ba Ha 
44 Del Sud Delta N04.18 
4.5  Mormacrey Moormac LA SF Po Se _ Va 
47 Bowhill NY4/24 Pa4/28 Bot 30 MIS 5 
4,10 Haiti Lloyd NY4/27 
Del Campo Delta N04 28 Ho5 3 
- 4.18 Silveroak Silver LA5/10 SF5.14 Po6 1 Se6 7 
4/18 Abbedyk Hol-Int NYS 4 NY5 6 HRS 10 BaS5 11 12 
4.18 Del Mar Delta NO5/2 
4.19 Nicaragua Lloyd N05 5 Ho5 10 
4°20 Canada Lioyd NYS 
AMERICAN Freight and Passenger \ BRAZIL Monte Ho5/20 
ruguai oye 
REPUBLICS URUGUAY 5/2 Del Vaile Delta NOS 17 
5 9 Del Santos Delta NO5 27 Ho6 1 
5 16 Del Norte Delta NOS 30 
PACIFIC Freight and Passenger 5 18 Limburg JavPac LA6 10 SF6 14 Po7 1 Se7 7 
\ BRAZIL 5 23 Del Aires Delta N0610 Hob 15 
REPUBLICS of United Stat URUGUAY 6/18 Silversndi Silver LA7 11 SF7.15 Po& 1 
7°18 Silverteak Silver LAS 10 SF814 Po9 1 Se9 7 


LINE and the countries of 


( NORWAY VICTORIA 
DENMARK 
american ond Pasenger SWEDEN 316 Arendsdyk Hol-Int NY3 30 Bod 1 HRI Bad 6 
Service between East NOa/2 
SCANTIC POLAND 317 Del Viento Deita NO4 2 047 
LINE Coast of United States 3 22 Equador Lloyd NOX 4 Hod 
and the countries of FINLAND 16 Chile Lloyd N04 19 Hod 22 
RUSSIA 415 Del Campo Delta N04 28 Ho5 3 
F inf 422 Nicaragua Lloyd NOS 5 Ho5 10 
13 Del Santos Delta NOS 27 Ho6 1 
5 Broadway, New York 4 27 ~—Det Aires Delta N06 10 Ho6 15 


Offices in Principal Cities of the World 


BATAVIA 


3 11 Letitia Lks Lyke Ga Ho NO MoS 13 
13 Bronxville Barb-Frn USA5 14 
43 Tithe Lks Lykes Ga Ho NO 513 


CALCUTTA 
3 20 Raki JavPac LAS 7 SF512 P05 16 Se5 19 


3 20 City-Phila Eli-Burck StJe MI 

4/5 City -Swnsea Ell-Buck Bo NY Pa Ba Nf 

17 Martand Cunard Bo NY Pa Ba Nf 

 Hoperidge Silver LAS 20 SF5,25 Po5 29 Se61 
Silvrspry Silver LA6 6 SF611 P0615 Se6 18 
5 8 Singkep JavPac LA6.19 SF6 24 P06 28 Se7 


Silvrmple Silver LA6 18 SF7.7 Po7 16 Se7 19 


When you wantareal and unt- 


form, strictly soft cotee, good 


cup, please ask for offers from 


Gabriel de Paula & Cia. 


Limitada 


The reliable shipper of Santos coffees 
p.o. Box 271 SA N TQS cabie: casraur 
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COLOMBO 


USA 


3.15 City-Lehfid Ell- Buck Can 

320 City- Phila Ell-Buck StJo MI | 
3-21 Jay. Prince Prince Ha4/15 Bod 18 NY4 20 

3/23 Belleville Barb-Frn USA4 17 


4/5 City-Swnsea Ell-Buck Bo NY Pa Ba Nf 
4/20 Bronxville Barn-Frn USA5 14 
424° Br. Prince Prince Bo5/20 NYS 22 MI6/5 


HONGKONG 


China 


PacTrans SF3,27 


3,16 Lightning PacFar SF4 1 LAS 
3.30 Tradewind PacFar St412 

48  PacBear PacFar SF4/28 LA4 30 
41 Gt. Repblic PacFar sF5 1 LAS 4 


KOBE 
314 China Bear PacFar SF3 31 LAd 2 
3.15 Ph. Bear PacFar SF4.6 
3.22 Calif. Bear PacFar SF4 11 13 
3°24 Flyng Scud PacFar SF4 12 
4.13 Pac. Bear PacFar SF4 28 LAI 30 

MEDITERRANEAN 


SINGAPORE 
3 20 Letitia Lis Lykes Ga Ho NO Mo4 22 BLACK SEA RED SEA INDIA 


Tithe Lks Lykes Ga Ho NOS 13 


PAKISTAN CEYLON BURMA 


Farrell 


Afr. Sun Farrell NY6 12 A E 
YOKOHAMA 
313 Ph. Bear PacFar SF4 4 LAI 7 LINES 
3.16 Contest PacFar SF4 6 
3.18 China PacTrans SF3 27 La3 29 d i 
319 China Bear PacFar SF41 LAG 5 37-39 Broa Yr 6, N 
3 20 Cal. Bear PacFar SF411 LAd 13 
3.21 Fiyng Scud PacFar SF4.12 
3.29 Ed. Leknbach PacFar SF4.9 LAY 11 
46  Flyng Dragon PacFar SF4 27 
49 J Leknbach PacFar SF5.1 LA5 2 
4.16 Pac. Bear PacFar SF4 28 LAS 30 
427 Indian Bear PacFar SF5 1 


Ma HARD & RAND 


Will discharge U. S. ports. sufficient cargo offering 
New York, Boston, Philadelphia, Norfolk, Baltimore and Montreal INCORPORATED 
7 Accepts freight for New York, with transshipment at Cristobal, C. Z 

‘Accepts freight for Atlantic and Gulf ports with transshipment at Cristobal 
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Established 1875 


Trim earlier estimates of Haiti crop 


Haiti's 1949-50 exportable production of cotfee now is 


torecast by the Haitian National Cotfee Office at only 

130,000 bags as compared with an earlier forecast ot 

180,000 bags. according to the American embassy in Port 

au-Prince Importers 


of 


Green Coffees 


ORTEGA AND EMIGH. INC. 


Coffee Importers 


Quality Coffees From 107 WALL STREET 
COLOMBIA-SANTOS 
NEW YORK 


GUATEMALA-EL SALVADOR-COSTA RICA 


Offices and Agents in Principal 
Countries of Production 


San Francisco 


461 Market St. 
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Shipping 


transportation . warehousing . .. services 


Increase Buenaventura—U. S$. West Coast coffee rate 

Ocean freight rates on coffee shipped from Buenaven- 
tura to Pacific Coast ports in the United States have been 
increased $3.00 a ton, from $15.00 to $18.00, by the 
ASWESTCO conference 

The new rate, effective February Ist, has been called 
discriminatory to the West Coast by the Pacific Coast 
Cottee Association, W. O. Granicher, chairman of the 
organization's steamship committee, declared in a PCCA 
bulletin PCCA asked that the conference action be 
reconsidered 

R.F Burley, yecretary of the conference, pointed out 
that PCCA was well aware of the views of the coffee 
carrying lines that rates should have been advanced a 
minimum of $5.00 per ton several years ago to properly 
COMpensate for postwar increases in operational costs 

Circumstances beyond our control continually delayed 
the increase, which was well warranted. and in the mean 
while your industry received the benefit of unduly low 
transportation costs,” Mr. Burley declared in a letter to 
PCCA Considering all circumstances, the carriers serv 
ing the Pacific Coast agreed in connection with other coftec 


conterences that a $3.00 per ton increase was the best they 


night expect to receive tor the present ind found it 
necessary to proceed cordingly without regard to rate 
idjustments to the Gulf or Atlantic coasts 

Insotat this assoctation is concerned, our members 


COFFEE 


Private Label Blending — Roasting — Packing 


e Vacuum Tins or Jars 
I-lb. Paper or Pliofilm Bags 


3-oz. Restaurant Packs 


from start to finish . . . supplying Green coffee, roasting to your speci- 
fications, blending to your standard, packing under your label. 


... send samples of your coffee—we will match it and quote prices... 


EPPENS. SMITH CO.. INC. 


Borden Avenue and 2Ist Street, Long Island City |, N. Y. 
Telephone: STillwell 4-9320 


BALTIMORE: 125 Lombard St., PHILADELPHIA: 55 So. Front St. 


BOSTON: 


We can meet your own particular need . . . or furnish a complete service 


likewise felt that an increase of less than $3.00 per ton 
was completely unacceptable and consequently so decided. 
It is regrettable that it disturbs the past equality of ocean 
rates prevailing to other areas, but that 1s a situation that 
is not the doing of the lines operating to the Pacific Coast. 
As much as we would like to preserve an amicable rate 
relationship for the coffee industry we cannot continue 
to sacrifice the volume of our rate solely for that reason. 

The amount of revenue we receive for transporting 
your cotfee is what we must use to pay our ship expenses, 
stevedoring, terminal expenses, claims, general overhead, 
etc. If the gross is less than the expense, service to your 
commodity must suffer. All things being equal we will 
always do our best to preserve the rate relationship you 


Can you top this? J. A. Medina employees 
have been with firm from 32 to 47 years 

The fact that coffee can be a very stable industry in 
deed is demonstrated by the J. A. Medina Co., which last 
month moved to new headquarters on the 26th floor of 
120 Wall Street, New York City. 

Employees of the firm, which specializes in| Mexican 
and Central American coffees, have been with the firm for 
periods ranging up to 47 years. The newcomer among the 
11 employees has been there 32 years! 

Founded on May Ist, 1880, the company was originally 
located at 87 Front Street. When the building at 90 
Wall Street was opened, the J. A. Medina Company was 
the first tenant. The next move was to 30 Broad Street, 
years, 


where the firm remained tive years, and then, for 2 
the firm was at 82 Beaver Street 


156 State Street NEW YORK: 100 Front St 
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Figures by N. Y. Coffee & Sugar Exchange, Inc., 


Coffee Movement in The U. S. Market 


(Figures in 1.000 bags) 
1949 
Total 
Entries Deliveries—from: Visible Sapply—ist of Month 
Brazil Others Total Brazil Others ‘otu 
February 8355 422 1,277 1,262 369 1,631 
March 1,052 833 1,885 1141 378 1,519 
998 718 1,716 1,292 582 1,874 
864 460 1,324 1,000 379 1,379 
1,019 451 1,470 1,021 374 1,395 
534 1,400 885 426 1,321 
\ugust 656 1,621 450 1,420 
September 1,229 547 1,776 1,047 130 1,486 
October 1,2: 1.665 1°71 1,656 
November 1147 774 1,921 1,258 387 1,645 
Hecember 1,254 509 1,763 1,623 1,982 
1950 
lanuary 1,608 S04 1,706 273 339 1,612 
February 1,603 730 782 151s L046 


bags of origin 


(Preliminary) 


The Coffee Outlook 
There is uncertainty about what ts happening to coifcc 
in the grocery market. Some members of the trade think 
consumption ts sagging, others feel it is holding up as well 
as ever and might even be increasing, and the ones in be 
tween say that they just don't know 
But ot 


happening in the restaurant market 


there is no difference opinion about what ts 


This market ts con 
suming less cotfee 
Why One 


whole sagged, and cotfee, a good indication of the 


reason is that the restaurant business as a 
has 
number of meals served, has reflected this trend 


Another reason is that many coffee suppliers are doing 


their darndest to sell less cottee to these public Service 
consumers 
In the heat of competition, many coffee distributor's 


salesmen are trying to win business by holding out the 


lure of money saved through the use, for example, of 14 


ounce packs of coffee for urns, instead of 16—--and un 
fortunately some restaurateurs don’t take too much urging 

Some suppliers have been adamant and have refused to 
shift to the smaller pack; they are relying instead on con 
vincing the restaurant operator that he'll lose money, not 


gain, by turning Out a poorer cup of cotfec 


The foresight displayed by these suppliers should be 
impressed upon those others who fall to the lure of seek 
ing new business through smaller packs 


The only possible result of any widespread policy of 


convincing the restaurateur to use more water and less 
cotfee is suicide The cotfee suppliers will inevitably 


wind up selling less cottee and the reduction will be not 
merely in the amount of coffee shaved off the pack. It 
will also be in less coffee drinking in restaurants, because 
the public will be alienated by a poorly made beverage 
The sad part about such a suicidal policy ts that it ts 
so needless 
Profitable way 
exists now--and more is being 


Enough experience 


collected—-to demonstrate that the profitable path is in the 
direction of better coffee brewing 


Cotfee men have always felt that it is the restaurant 


operator who needs to have this truth made clear. That 
is undoubtedly still the case—but the experience ot the 
lost few months demonstrates that some coffee men, too, 
do not understand and believe that their own volume and 


profits stand to gain from a dynamic support of better 
cotfee brewing 
Let us hope that this condition can be corrected before 


too much damage ts donc 


Consolidated Carloads Our Specialty 


Brookhattan Trucking Co., Inc. 


57 FRONT ST. NEW YORK 4, N. Y. 
BOwling Green 9-0780 
Serving The Coffee, Tea & Spice Trade For Many Years 


Bowne Morton’s Stores, Inc. 


611 SMITH ST. BROOKLYN, N. Y. 
MAin 5-4680 


N. Y. Phone: BOwling Green 9-0780 
Free And Bonded Warehouses 


Riverfront W ‘avehouses 


COFFEE ROASTING 
VACUUM PACKING 


4s TARDE 


20 Fulton Street 


A Complete COFFEE ROASTING SERVICE to the 
trade ... We pack all type containers including vacuum 
cans and glass jars under YOUR label . . . For over 70 
years the Haulenbeek Co. have been coffee roasters 
and packers to the trade. We have never sold coffee. 


WHitehall 4-5137-8-9 


JOHN W. HAULENBEER CO.. Ine 
New York 7, N. Y. 
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MEMBER OF 


WGA 


103 FRONT STREET 


BRAZILS 


IMPORTERS OF GREEN COFFEE 


Cables: Cafasiatic: Teletype NY 1-1713X 
Te eonone: 


WhHitehall 3-6286-7-8 


NEW YORK 5, N. Y. 


BRAZILIAN WARRANT 


COMPANY. 


NEW ORLEANS 
22:33 Magazine Street 


NEW YORK 
Ol Front Street 
Agents for 
Brazilian Warrant €o.. Lid. 
London—Santos—Rio de Janeiro—Sao Paulo—Paranagua 


SOUNSTON & COMPANY. LTD. 


London—Santos—Rio de Janeiro—Paranagua 
Old East African Trading Co. 
Mombassa. British East Africa 


Established in Brazil as Coffee Exporters in 1842 
Also All Growths African Coffees 


INC. 


San Francisco 


W.R. GRACE & 


New York 


QUALITY COFFEES 


CoO. 


New Orleans 


Colombians Central Americans 
Medellin Armenia Manizales Guatemala Nicaragua 
Tolima Girardot Libano Salvador Costa Rica 


EKeuadors 


Unwashed Washed 


COFFEE 


Direct Connections in Most Coffee Producing Countries 


COFFEE AND TEA 


INDUSTRIES 


THE EAST ASIATIC COMPANY, INC. 
ATI 
> 
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S > 
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\ STEW | IMPORTERS 
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Tea's million-dollar fund 
The first big campaign to promote tea consumption tn 
the United States since before the war will be underway 
by mid-May, backed by a promotion fund of “well over a 


million dollars” contributed jointly by the United States 


tea trade and the producing countries 

This in an accomplishment ot which tea can well be 
proud 

As much as anything else, tt indicates the maturity 
which the tea industry in this country has achieved dur 
ing the postwar period 

Betore the war, a proposal for contributions by the 
United States trade to such a fund would have been fanci 
ful. Since the war, with the inauguration of the Tea As 
sociation conventions, the industry has found within it 
self a high degree of unity, a deep sense of s« If-confidence 
and initiative 

It has not been cnough for this postwar organization to 
point a finger at problems Solutions had to be found 
and ways to put the solutions into practice 

Hence the two-for-one formula, the Teaket and other 
solid, positive developments 

Hence the joint fund for tea promotion 

Now, with the appointment ot John Pierce as general 
manager of the association, the long-felt need for a full 
time executive in the organization ts realized 

It is our feeling that the organization will find it ts 
entering a fuller, richer period than any it has yet ex 
perienced in its more than 5O years of existence 

The new Tea Council, joint Tea Association-Tea Bureau 
body administering the promotion fund, has the good 


wishes and the support ot the entire trade 


Good news for coffee 
News of the working agreement between the National 
Cotfee Association and the Pan-American Cottee Bureau 
on the handling of industry-wide promotion ts good news 
The agreement brings back to effective life the Coffee 
Advertising Council, which ts expected to meet shortly 


tO 
the fall 
The plans assume that in the near future the full con 


map plans for large-scale coffee promotion starting in 


tributions of the producing countries will be made avail 
able in this country. Prompt action on the funds is im 
portant 

There may be doubt about what ts happening to cotfee 
consumption in the home Demand has sagged, but 
whether this comes from continued absorption of hoarded 
stocks or is in part a reaction to higher price levels is not, 


as yet, clear 


1950 


MARCH, 


It may turn out, as some leaders of the industry think, 
that home consumption ts continuing high, despite the 
price levels. 

There is no doubt, though, about another market for 
coffee, and a conclusion which bears directly on funds for 
cottee promotion 

We are referring to 

Coffee's restaurant market 

Cotfee has not been holding its own in the restaurant 
market. It has been losing ground. 

Restaurants have been serving fewer meals and there 
fore have been using less cotfee. But the drop in cotfee 
consumption arising from this condition, while a loss, ts 
not as important as the drop in volume from another con 
dition 

The brewing of coffee with more water and less coffee 

It is a sad fact that watering of coffee ts on the increase 
today. It is even sadder that this backward trend is be 
ing encouraged by many cotfce suppliers 

You don't have to look too far or too hard to find 
coffee salesmen trying energetically to capture the other 
fellow’s business by offering restaurant Customers savings 
through lighter-weight cottec packs 

We know, too, of exceptions —cottee houses which are 
stubbornly refusing to give way to lighter packs, in the 
face of no little pressure to do so 

The net result of a scramble to capture the other tellow’s 
cutomers through lighter packs can be only a redistri- 
bution of those customers— with everybody selling less 
cottec 

And restaurant cottee will become a poorer beverage 
with a deep going negative effect on cottee Consumption 

in the restaurant avd in the home. 

Although the trend toward more water in the cottee 
exists, it can be reversed. Not by pointing with alarm and 
hoping individual coffee distributors will thereby change 
their practices They probably won't, even though they 
should 

It can be done only by making it clear (a) to the 
restaurant operator that when he waters his coffee he is 
hurting his business, that when he makes coffee properly 
he will profit; (b) to the cotfee distributor that when 
he pushes a lighter pack he ts endangering his cus 
tomers’ profits and his own, that he can sell more cotfec 
and make more money through convincing his customers 
to brew coffee properly 

The sooner such a campaign gets underway— with 
proper funds for large-scale education and promotion 
the sooner will the backward trend be slowed, stopped and 


rev 
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Importers 


to the Tea Trade 
since 1846 


MEMBER: TEA ASSOCIATION OF U.S.A 
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Plans readied for 


big tea push 


Achievement of million-dollar fund, contributed jointly by U. S. 
trade and producers, gives green light to magazine advertising, 


Tea consumption in the United States, already on the way 
up, will get powerful impetus starting in May, when the pro- 
motion* campaign of the new Tea Council gets underway, 
backed by a fund of well over a million dollars contributed 
jointly by the tea producing countries and the U.S. tea trade. 

Tentative plans call for four-color bleed pages in such 
national magazines as Colliers, Life, Look and The Saturday 
Evening Post and four-color pages in independent Sunday 
supplements in all major cities. 

The green light has already been given to Transtilm, Inc., 
for immediate production of a full-color slide film to show 
packer salesmen and restaurant operators the effectiveness 
of the new iced tea formula for public service outlets. 

At the same time the Tea Association of the U.S.A. moved 
to strengthen its own organization. John A. Pierce was 
appointed general manager of the organization by the board 
of directors, fulfilling the objective of a full-time, top-level 
executive set by several Tea Association conventions. 

Robert B. Smallwood, president of the Tea Association and 
of Thomas J. Lipton, Inc., said that a fund of well over a 
million dollars was now in hand and would be used to 
promote tea in the United States during the 12-month period 
beginning in mid-May. 

More than a million dollars will be spent on advertisements 
in national media, the remainder on a supporting sales pro- 
motion and merchandising campaign, Mr, Smallwood stated. 

Half of the fund is being contributed by leading U.S. im- 
porters, packers and distributors, and these contributions are 
being matched by growers in Ceylon, India, Pakistan, Java 
Sumatra end the British East Africa, in which countries 95 
per cent of all tea imported into the United States is grown, 
he said. 

The forthcoming campaign marks the first time that the 
Tea Association, representing the U.S. tea trade, and the 
Tea Bureau, representing tea growers across the seas, have 
contributed to a joint promotional fund, and it 1s a most 


international trade 


and step in 


important 
activity,” he pointed out. 

“This project is based on the premise that what is best for 
tea is best for all who grow and distribute tea. We are all 
working together as a team, and know we can accomplish 
what no individual or single interest could hope to do, We 
are confident that this joint effort will prove most  pro- 


encouraging 


ductive.” 

The fund will be administered by a recently-formed 
group designated as the Tea Council, membership of which ts 
drawn equally from the Tea Association and the Tea Bureau 

The American tea and the tea growers together 
selected Mr. Smallwood to 
Council and Anthony Hyde, 
Bureau, as vice-chairman. 

In addition to Mr. Smallwood, Tea Association representa- 
tion on the Council will consist of R. Barclay Scull, president 


trade 
serve as chairman of the Tea 
managing director of the Tea 
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slide films, point-of-sale material, other promotion projects. 


These smiles followed the signing of the formal agreement officialiy 
launching the joint tea promotion campaign. Robert B. Smallwood 
(rigth) president of the Tea Association of the U.S.A., who acted 
for the U.S. tea trade, shakes with Anthony Hyde, managing di- 
rector of the Tea Bureau, Inc. who represented the tea growers 


abroad. 


of the William S$. Scull Co.; Richard E. Baiter, product 
manager for tea of Standard Brands, Inc.; William Felton, 
partner, Henry P. Thomson Co., Inc and Herbert C. 
Claridge, vice president, Salada Tea Co. 

Tea Bureau representation on the Council in addition to 
Mr. Hyde, will consist of Milo Perkins, formerly director ot 
markets, Department of Agriculture, and Lawrence Giles, 
former vice president of Safeway Stores, both of whom act 
as consultants to the Tea Bureau; James Booth, advertising 
and merchandising director of the Bureau; and Einar Ander- 
son, the Bureau's director of research, 

“The Tea Council will determine policy on the expenditure 
of the funds placed at its disposal and will be responsible to 
the Association and the Bureau,’ Mr. Smallwood said. “It 
will also provide the ultimate machinery for coordinating 
supplementary merchandising and promotional activities of 
both the Association and the Bureau. These plans are now 
being developed in detail for all branches of the distribut- 
ing trade. 

“The Council will be composed of men thoroughly versed 
in all phases of the advertising and promotion of tea,” he 
pointed out. “We will have an expert group guiding an 
industry which does an annual business in the U.S. amount 
ing to $150,000,000 at consumer level 

Discussing the sales promotion and merchandising pro 
gram which will supplement the advertising campaign, Mr 
Smallwood said that effective point-of-sale material would 
be made available to wholesale and retail grocers through- 
out the country. 

“While the cost of all food has increased 109 per cent 
(Continued on page 40) 


37 


‘ 
| 
42 
a 
, 
2 


Tea Association names 


John A. Pierce to new 


general manager post 


John A, Pierce has been appointed general manager of the 
Tea Association of the U.S.A. by its Board of Directors, it 
Was announced by Robert B. Smallwood, president. 

This appointment was mad¢ 
tollowing the recent forma- 
tion of the Tea Council and 
the announcement of a mil- 
lion dollar advertising fund. 

Mr. Pierce will 


Association on the 


work for 
the Tea 
planning and execution of 
the advertising and merchand 
which is cur- 


the 


ising program 


rently being set up by 


Fea Council 
For the past two years, Mr. 


John A. Pierce 


Pierce has been director of 


operations for the Tea Bureau, Inc., representing the growers 
of tea, and served on the Junior Board of Directors of the 
Tea Association, Prior to that, he was an advertising execu 


tive with the McFarland, Aveyard Advertising Agency in 


Chicago 
During World War Il he was a Naval Officer on sea duty 
Atlantic and Paciti 


as a Lieutenant Commander 


for four years in the leaving the service 


BUYING OFFICES 


BATAVIA 
CALCUTTA 
COCHIN 


TEA 


Situated to Serve You Best 


COLOMBO 
SHIZUOKA 
TAIPEH 


IRWIN - HARRISONS - WHITNEY, 


IMPORTERS 


British MOF mission seeks London auctions 


A British Ministry of Food mission is visiting India, 
Ceylon and Pakistan to discuss arrangements for the 
supply of tea to the United Kingdom from 1951 onwards. 

The leader of the mission is F. Sheed Anderson, under 
secretary in the Ministry of Food, and the other members 
are W. H. Wilson and G. A. Haig. 

Mr. Anderson was the leader of the United Kingdom 
delegation at the recent International Wheat Conference 
and is the chairman of the Internationa! Wheat Council 

Mr. Wilson, who is chairman of the Ministry of Food 
tea selling section, succeeded Henry Jones, the late di- 
rector of tea, as senior director in the tea broking firm 
of Ewart Maccaughey and Co 

It is understood that this three-man 
cerned primarily with the reopening of the London tea 
auctions, which have been closed since September, 1939 

Bulk purchase negotiations for 1950 are already under 
way, and this mission is not concerned with these dis- 
that will 


mission is con- 


cussions but is concentrating on the benefits 
accrue to the producing countries through the resumption 


of London sales 


Supplies tea for vending machine syrup 

Tea from which the syrup is prepared for the tea 
vending machines operated by Chick's Drinks, Inc., ts sup 
plied by Montgomery Mills, Inc., Jersey City, we are in 
formed 

Montgomery Mills sells the tea to the Atlas Syrup Co. 
Bayonne, N. J., 
formula developed by Michael J. Fornatora, secretary 
treasurer of Chick's Drinks, Inc. 


which prepares the syrup according to a 


T 
A 


SALES OFFICES 


NEW YORK 
PHILADELPHIA CHICAGO 
BOSTON SAN FRANCISCO 


INC. 
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Food writers at Tavern-on-the-Green 


U. S. tea consumption 


1S rising 


watch U. S. Board of Tea Experts in special 


session, learn about trends in tea imports and use 


The American public was told again last month-—via 


newspaper, radio and newsreel——that the quality of the 
tea imported into this country is the best available any- 
wheres in the world. 

Springboard for this statement was a special session of 
the United States Board of Tea Experts, held at the 
Tavern-on-the-Green, Central Park West, New York City. 

While wintry sleet and snow plastered the mall outside, 
food writers and editors, along with members of the tea 
industry, gratefully drank hot tea brewed from a fancy 
Darjeeling and watched the experts demonstrate their 
methods 

Then the Board sat as an information panel, answering 
questions put to them by the food writers 

The teas now coming in and which will be available 
throughout the year represent the best of the various types, 
John F. Halloran, of the Salada Tea Co., Inc., one of the 
tea experts, told the gathering 

It is so well known among the 
and Drug Administration is on the job that Charles F 
Hutchinson, Supervising U. S. Tea Examiner, and_ his 
staff, rejected less than one per cent of the teas brought 
into the United States in 1949 because they failed to 
Measure up to the quality standards set for them by thc 
U.S. Board of Tea Experts at last year’s annual meeting,” 
Mr. Halloran declared 

At the same time, he disclosed that imports of tea 
into the United States increased sharply during the past 
year and have been rising steadily during the last threc 


trade that the Food 


months 
Overall increase 


He said that results of the regular quarterly national 
surveys of the movement of tea from wholesale to retail 
outlets, conducted by the Tea Bureau in conjunction with 
the tea industry and distributive agencies, showed an overall 
increase Of 7,068,000 pounds in 1949 over 1948, or eight 
per cent, and during the last quarter of 1949 there was an 
increase of ten per cent over the last quarter of 1948 

Results of this fourth and final survey for 1949 show 
for the first time a full picture for the year for comparison 
with the 1948 figures,” Mr During 1949, 
a total of 90.834,000 pounds of tea moved from wholesale 


Halloran said 


to retail outlets. This compares with a total of 83,776,000 
pounds in 1948, or an overall increase of eight per cent 
Translated into actual cups of brewed hot tea, based on 
the average yi ld of 200 cups to the pound, the overall 
increase Of 7,068,000 pounds ts equivalent to more than 
one and one quarter billion cups. That would mean about 
15 extra cups per year for every U. S. adult.” 

He pointed out that the existence of the Board in etfect 
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Why tea is inexpensive is easier to understand when all the 200 cups 


you get from a pound of tea are piled in one spot, like this. Look- 
ing them over, at the Tavern-on-the-Green, are Mrs. Dorothy Schnei- 
der (left), executive secretary of the Tea Association of the U.S.A.; 
Virginia Wilson, dubbed “Sweetheart of the Tea Industry,” who will 
model in iced tea promotions; and John F. Halloran, of the Salada 
Tea Co., Inc., one of the U.S. tea “watchdogs.” 


provides a quality insurance policy with every package of 
tea sold in the country, and that this insurance was of 
special significance in view of increasing tea volume 

Mr. Halloran added that although he felt the principal 
reason for the growing volume of tea was an improved 
knowledge on the part of the consumer on how to make a 
good cup of tea, an additional factor might also be the 
high price of coffee in recent months. 

This was the second time a special session of the Board 
was arranged. Last year a special “tasting bee’ at the 
Rainbow Room exhibited the prowess of the Board's com- 
bined palate 

The Tavern-on-the-Green 
Anthony Hyde, managing director of the Tea Bureau, Inc., 
and Joseph B. O'Connor, regional director of the Federal 
Security Agency, Food and Drug Administration, under 
This was the 48th 


session Was announced by 


whose jurisdiction the Board meets 
Board 

The paraphernalia of the tea tasters 
had been set up in the Tavern 


annual session of the 


table, teacups, 


tasting spoons, goboons 
While the experts went at their tasting, a running ex 
planation of what they were doing was supplied by C. W. 
Felton, of Henry P Inc., chairman of the 
brewing committee of the Tea Association of the U.S.A 
Taking part in the work of the Board this year for the 
first time was Edward J. Spillane, of the G. S. Haly Co., 


39 


Thomson, 


7 mae 
‘ 
we 
| 
| 


San Francisco. He replac ed Paul Ahrens, of Irwin-Harri- 
sons-Whitney, Inc., who is representing his company in 
Japan 

Members of the 1950 Board are: Mr. Hutchinson, the 
only full-time member of the Board; J. Grayson Luttrell, 
vice president, McCormick & Co., Inc., Baltimore; William 
Harrington, Henry P. Thomson, Inc., New York City; 
Mr. Halloran; Carl Seeman, Jr., Seeman Bros., Inc., New 
York City; Walter Hellyer, Hellyer & Co., Chicago; and 
Mr. Spillanc 

The Board sits regularly each year for five days. Dur- 
ing this time it sets basic quality standards for ‘all avail- 
able teas from producing countries to be imported into 
All teas entering the U. S. tor the next 12 
months will be judged against the standards set by the 


the country. 
Board at this years’ mecting 


Big tea push 


(Continued from page 37) 


since 1940, the consumer price of tea rose but 44 per cent 


during the same period. Tea is still the most economical 


drink in the world except water,” Mr. Smallwcod stressed 
leed tea will be promoted from May to August, according 
that, for the rest of the 


to the ntative plans, and after 


i would be teatured 


called 


name 


year, hot te 
The slide tiln 


CCTIVE 


The Case of the Missing Tea Bag 
stars a de Sam Shovel and is a take-off on the 
popular mystery story pattern 

Achievement of the million dollar fund last month found 
underway In 


Bureau as 


plans tor well anticipation of 


develk 


} romotron 


thts carly as last summer 


pin nt, the Tea 


had carefully combed through advertising agencies, in con- 
sultation with the U.S. tea trade, and had selected the Ic9 
Burnett Co., Inc., to handle the campaign. 

Bill Treadwell, public relations director for the Tea Bu- 
reau, is developing a public relations program to support the 
advertising campaign of the Tea Council. 


Warns blister blight might hit 
Northeast India hard this spring 

A wet, cool April this year in Nor:heast India mg’ 
bring a general epidemic of blister blight in the arcs, F 
Hainsworth, plant pathologist with the scientific depart- 
ment of the Indian Tea Association, declared recently. 

He warned that the blight, however short-lived, might 
affect materially the outturn of second flush teas and cause 
serious damage to tea nurseries 

A marked increase in the spread of the blight on tea 
estates in the Assam valley took place in 1948 and 1949, 
he pointed out 

He appealed to tea garden managers in the Assam valley 
to take preventive measures against the blight 


See Iran's 1949-50 tea output lower 


Iran's 1949-50 tea output is now expected to total only 
9,920,000 pounds, about 18 per cent below the 1948-49 
production of 12,125,000 pounds, according to the Ameri 
can Embassy in Tehran, The decrease ts attributed to de 
ficient rainfall. 

Tea production in Tran falls far short of meeting domes 
tic requirements Annual 
mated at about 22,000,000 pounds 


domestic consumption is est: 
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Junior Board helped 
achieve million-dollar 


fund to promote tea 


Some of the credit for the achievement of the million- 
dollar promotion fund for tea goes to the Junior Board 
of Directors of the Tea Association of the U.S.A. Ray- 
mond B. Partridge, of the 


General Foods Corp., ts 
chairman of the Junior 
Board. 

In the fall of 1948 the 
Junior Board first asked 
the Association directors 
whether they would con- 
sider a plan to raise finds 
for tea promotion in the 
United States. When the 


senior Board said it would, 


the Junior Board developed 
two or three different 


Raymond B. Partridge 


pro- 
posals which were then ana- 
lyzed and resolved into a single plan. 

This plan was first submitted to the Association's di- 
rectors in March, 1949. The offered many 
worthwhile suggestions which the Junior Board later in- 
corporated into the plan. It became evident that 
the original idea of collection of the contributions at the 


directors 
soon 


import level was not practical, and the plan was modified 
accordingly 

The 
directors again fn May, 1949, and is basically the one 
that 
modifications 


revised plan was submitted to the Association 


was accepted, with necessary legal and practical 


Tea industry mourns 
passing of Henry Jones 


The tea industry was shocked at the news that Henry 
Jones, director of tea for the British Ministry of Food, 
died in London on the eve of his departure to the pro 
ducing countries on a special mission 

Born in London in 1887, he entered the tea trade in 
1901 when he joined the statf of Ewart Maccaughey and 


Co., Ltd., brokers, 


his business career, The 


whom he remained throughout 


and Rubber Mail reports. 


with 
Tea 

He was appointed a director of his company in 1917, 
became its senior director 1n 1930, and was well known to 
the London trade as one of the leading auctioneers 

In 1937 he was clected president of the Tea Brokers 
Association of London, and later, prior to the war, played a 
structure for tea control 


War Mr 


large part in the creation of the 


Following the outbreak of Jones became 


deputy director of tea for the Ministry of Food, and on 
the retirement of Sir Hubert Carr, the tea director, in 
1944, assumed that office. 


Cumberlege succeeds Jones as tea director 

Cecil F. Cumberlege has been named director of tea by 
the British Ministry of Food, succeeding the late Henry 
Jones. 
"Mr. € umberlege is sentor partner of Thomas, Cumber- 
lege and Inskipp, London tea brokers, and was recently 
elected president of the Tea Brokers Association. 


Made-Tavern-on-the-Green tea available 

The tea served to visitors at the: Special session of the 
U. S. Board of Tea Experts at the Tavern-on-the-Green, 
Central Park West, New York City, was a fancy Dar- 
jecling 

The tea was supplied by Simpson & Vail, Front Street 


tea and coffee house 


Books 


The Lipton Story, by Alec Waugh. 277 pages, $3.00. 
Doubleday & Co., Inc., New York City. 


Thomas J. Lipton’s entry into the trade is as good an 
example as commerce offers of the big man mecting the 
big moment, and making the most of it. 

Today he is known, apart from his yachting, almost 
exclusively as a tea merchant. Yet he was 40 years old 
and a self-made millionaire before he handled one ounce 
of tea. And when he did enter the tea trade it was in the 
interests of his markets that he did so. 

In “The Lipton Story,” Alec Waugh says that like all 
of the decisions Thomas Lipton made, this one—to enter 
the tea business—was also a snap decision, 

He came at the right time, Mr. Waugh explains, telling 
of Lipton’s visit to ¢ eylon in the summer of 1890 In the 
biography, published this month on the centennial of Sir 
Thomas’ birth in Glasgow, some of the genius that made 
him the great merchant that he was became clear. 

“He proceeded to advertise tea as 15 years earlier he had 
advertised his ‘orphans’ with posters and street parades,” 
Mr. Waugh relates 
the words, ‘Lipton’s Tea’ He 


Every vacant hoarding was a site for 
advertised in trains and 


busses; he had sandwich men dressed as Indians parading 


through the streets.” 

Thomas Lipton’s entry into tea was the turning point 
in his career. His shops had made him a millionaire. His 
tea made him a multi-millionaire The word Lipton 


ceased to be the name of a series of chain stores and b« 
came instead the trade-mark of a national commodity 
story of 


book 


The Lipton Story” is also, as tt must be, the 


tea. An absorbing biography tor anyone, the has 


its special enlightenment for the tea man 
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Tea production 3,798,000 pounds, United Kingdom 1,672,000, Hongkong 
1,646,000, Singapore 1,030,000, and Canada 737,000. 
hove ses have ts 70 per cent of the 
on Formosa These five countries have taken about O per cent of the 
total export of black tea. Belgium, Germany (West), 
France, Holland, and Chile have also been encouraging 
nears Wi 
, prewar level markets during 1949. 
sis a Pouchong exports in 1949 totalled 5,382,00 pounds, a 
Poi 19, sin production in Formosa reached about 23,- drop of 47 per cent. There was almost complete inactivity for 
: ) pounds, or 90 per cent of the teeta level, ac- pouchong throughout the year. Since the blockade of 
ae = as compiled by the Tai Shan Tea Co. and North China, the largest consuming market for pouchong 
agents in the S., Bou- tea a considerable stock was diverted to Hongkong for 
yur > 5 
ourts & Co, Lt us total consisted of 15,000,000 storage and ultimate disposal 
pounds of black tea, 3,500,000 of pouchong, 800,000 of The most interesting feature of Formosa tea trade in 
long, and 4,500,00 vreens 
va = , 200,000 OF green 1949 was green tea, the export of which amounted to 
t 946 ) ‘or- 
n the = er since 1946, tea production in For 2,561,000 pounds as against none in the preceding years, 
mosa increas i 
re in : ISCK : rout four times and is now 10 per cent of the gross export 
7 eee a6 —— tor the last four years ranged from Exports of fannings, dusts, stalks and wastes of all kinds 
ee 000 to 2 aa gts pounds, averaging approximately of tea amounted to 3,926,000 pounds as against 2,159,000 
MH  PORRGS Pet FORE, while the annual exports pounds in 1948, and are now 15 per cent of the gross ex 
amounted to about 17,000,000 pounds during the same port | 
period. It appears remarkable that there should be a sur 
plus of old teas amounting to at least 10,000,000 pound ° . 
during ars, EsSpeck n L946. i 
another five years, India asks 
Total exports in 1949 amounted to 25,648,000 pounds, The Central Tea Board of India has recommended to 
as compared with a quantity of 21,492,000 pounds during the Indian government that the International Tea Regu 
1948, an increase of 20 per cent. It is interesting to note lation Scheme be extended for another five years, with 
that while production barely reached 90 per cent of the pre- certain technical provisions regarding new plantings and 
war level, exports were about cqual to the prewar figure replacements 
Formosa black tea enjoyed another boom year during The overall export allotment tor 1950 should be 130 
1949, the total export amounting to 13,010,000 pounds as per cent of the standard export, against 125 per cent for 
against 10,287,000 pounds in 1948, an increase of 26 per 1949. This will raise India’s export quantity from 435, 
cent The main destinations were the United States 000,000 to 142,000,000 pounds 
Factory and office of 
now located at 
158 Richmond Street, Staten Island 10, New York 
Our newly installed facilities now enable 
; 
us to take in stride the Iced Tea Season 
RUSH YOUR ICED TEABAG ORDERS NOW! 
Write or wire collect 
P.O. Box 102, Staten Island 10, N. Y. 
Gibraltar 2-11 10-1111 
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Canadian trade's current 
tie-in campaign is most 
successful tea drive vet 


Cooperation from the Canadian tea trade, allied food 
products, grocery stores, bake shops, restaurants and hotels 
is making the Canadian Tea Bureau's current advertising 
and merchandising program one of the most successful 
tea campaigns on record. 

Spearheaded at popularizing the afternoon tea custom 
in Canada, a large part of the campaign's tremendous 
is due to the fact that the campaign, apart 
to retailers, benefits so many other allied 
food products. A large number of food manufacturers 
from coast to coast are planning their promotional efforts 
to tic in with the afternoon tea campaign and the list 
The campaign also is being fully 


success to date 


from its value 


is growing day by day. 
backed by the Retail Merchants’ Association of Canada. 

Along with national advertising on the radio and in 
daily and weekly newspapers, afternoon tea and related 
items displays are springing up all over the country, along 
with afternoon tea suggestions in restaurants, hotels. bake 
shops, etc 

Allied displays of tea and biscuits, tea and cakes and 
tea and other related items are giving the grocer a chance 
to tic in the afternoon tea theme with other profitable 
items. 

More than 200,000 pieces of point-of-sale material have 


been sent on request to chain stores and independents, to 


leading biscuit manufacturers and allied food companies, 
to restaurants, including the larger chain restaurants across 
Canada and to members of the tea trade. 

“Daily advertising is aimed at helping you to increase 
your profits by selling more tea and more biscuits, cookies, 
cakes, jams and other items which are associated with 
afternoon tea,” said Leonard Akerman, Tea Bureau man- 
aging director, at a recent meeting of the Retail Mer- 
chants’ Association of Canada. 

“Here is an opportunity for the grocer to take advantage 
of our nation-wide advertising campaign,” he added, “by 
building displays of tea and allied foods linked up by 
attractive displays provided by the Tea Bureau or your tea 
supplier. 

“It's a campaign to benefit all of us—and it's yours for 
the asking.” 


Ideal Tea Packing moves 
to new, larger quarters 

The Ideal Tea Packing Co., Inc.. New York City, ts 
moving to new and larger quarters at 525 East 71st Street. 
it was announced last month by Louis Lefrak, president 
The company, founded in 1915, had been located at 96 
Spring Street for 16 years 

The new quarters offer more space and better loading 
and operating facilities, Mr. Lefrak indicated 

Additional equipment is being installed for packing, 
wrapping and printing The firm makes its own boxes 
and prints its own tags 

The company is now operating a battery of Pneumatic 
Scale heat-seal tea bagging machines, with taggers, as well 


as pouch-type tea bagging machines 
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pointed comments by a tea trade dean 
By ROBERT A, LEWIS 


Good for You 


It has always seemed to the writer that it would be a 
notable achievement for the industry to secure public state- 
ments by medical groups approving the use of both tea and 
coffee in the daily diet 

Even so, industry leaders believe a favorable opinion ts 
held by 


and 


prominent medical 


scientific men as to the 
purity of these healthtul bev- 
erages, which supply the hu- 
man system with fair 
amount of liquid, recognized 


as needful 


Indeed, it is a ereat talk- 
ing point to be engaged in a 
business that merits nation 


wide goodwill and support 


In this connection, the Tea 
Association of the U.S.A 
and the Tea Bureau, Inc., Robert A. Lewis 


have already laid plans for a vigorous publicity campaign in 
1950 to arouse public interest, especially amoung the youth 


of the nation, in the wholesome and refreshing food value 
in the 


cup that cheers 


Most people now know that all tea imported into the 
United States has been passed by our government's Food 
and Drug Administration for parity and quality, and that the 
United States Standards are strictly enforced at all ports of 


entry. Therefore, it may be said that any false notion that 
may have existed in past years, even in a small degree, about 
tea being harmful, is not apt to come to light again. 

In a recent column this writer made reference to a lovely 
lady in Cincinnati, (she is 86, not 85 as quoted) and her 
enthusiastic liking for tea, even to consuming two cups be- 
fore retiring every night. It makes her sleep better, she 
said, and there are doubtless many thousands who have had 
similar experiences with a night-cap of hot tea. 

On January 24th, 1950, at 6:45 p.m., E.S.T., we listened, 
as usual, to Lowell Thomas, the distinguished radio com- 
mentator. Mr, Thomas made casual mention of a lady living 
in the midwest who had reached the ripe old age of 130 
When asked to what she attributed her long life, she 
replied smilingly, “Swedish ancestry and plenty of coffee.’ 


years. 


Of late the writer has been doing some tea sampling down 
here on Cape Cod, which is a resort arca in the summer 
months and growing very rapidly in popularity as an all-year- 
round place to live. We presented to friend Tom, at the 
village store, a canister of choice tea—a blend of Ceylon 
and India’s fine gardens. Tom, by the way, was born in 
Italy, and we knew beforehand that he was very fond of 
cotfce. However, him some nice fresh tea and 


we gave 


urged him to try it. He mentioned that it might be good for 
the 


leave the store for half an hour. 


him in afternoon about four o'clock, when he could 


Some days later his face was wreathed in smiles when we 
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The purpose of this article is to offer practical suggestions 
that will help eliminate wasted time and materials, from re- 
ceipt of boxes in your warehouse to delivery of their con- 
tents. 

No one saving will be great, but if attention is paid to 
every small economy along the line, the result, in both time 
and money, will be considerable. 

First, savings may be affected at the point where boxes are 
Follow these simple rules: 

Sweep out the space, 
wiping dry any damp or oily spots. Cover such spots with 
protective paper. Corrugated boxes can be damaged with 
oil, water and dirt, and such damage may be transferred to 
the costlier materials the boxes are designed to protect. 

2. Eliminate protruding nails or other obstructions which 


received and stored. 
1. Be sure storage space is clean! 


may punch holes or otherwise weaken boxes. 
Inventory space 


3. Be sure enough space is provided tor the inventory 
This eliminates the 


of boxes required at any one time 
boxes be ex- 


necessity of make-shift where may 
posed to weather, dirt or trathe. Often make-shift storage 
results in an undue amount of handling and every handling 


st TALC 


opens up new possibilities for damage. 

i. When boxes are stored where plant traffic is likely to 
be heavy, protect the boxes so that traffic cannot injure the 
boxes. One suggested method 1s illustrated here. This in- 
genious, but simple, homemade device is effective in pre 
venting traffic from damaging boxes while they are stored. 
The corner protectors may be made any size, just so they are 
heavy enough to stay in place, and high enough to prevent 
damage from passing trucks, workers, etc. 

It is well known that both temperature and humidity affect 
At what temperatures and humidities 
their 


corrugated boxes 


should they be kept? Authoritative sources 


V ary in 


A simple way to 
protect boxes stored 
where plant traffic 
is likely to be 
heavy. 
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ow to ship more economica 
in corrugated boxes 


By PAUL MEELFELD, The Hinde & Dauch Paper Co. 


recommendations. However, there are a few simple rules 
that it will pay you to follow. 

Temperatures between 20° and 100° will not cause boxes 
to deteriorate if humidity is not too low or too high. How- 
ever, sudden changes frem low to high temperatures may 
cause trouble. For instance, if boxes are stored in a cold 
warehouse and are then suddenly placed where temperatures 
are much higher, the boxes may be temporarily weakened 
The ideal temperature range ts from 50° to 70. Fahrenheit. 

Relative humidities from 50 per cent to 55 per cent are 
ideal, although corrugated boxes have been stored tor long 
periods of time without serious adverse effects in relative 
humidities from 35 per cent to 80 per cent. When boxes 
become too dry in winter, they may cause trouble in pack- 
ing and other handling operations. 

To keep both humidity and temperatures within narrow 
limits is most often too costly for the results obtained. How 
ever, excellent results can be achieved by very simple, in 
expensive methods. 

Here are some suggestions: 
be low in winter, open vessels of water may be placed near 
Or put some pet-cocks on the steam radi 


Although not 


When humidity is found to 


the heating units 
ators and let steam blow out continuously 
automatic, this method has proven highly satisfactory. There 
are also a number of inexpensive plant humidifiers on the 
market, and if considerable difficulty has been experienced, 
a study of the relative cost and loss involved will reveal 
na humidifier ts justified, 


whether the investment 
During cold periods 


During long cold periods, remove boxes from unheated 
warchouse to packing room two or three days before using 

Proper packing to save money is a subject that includes 
box design and engineering. Efficient design and engineer- 
ing will save corrugated board, packing time and materials 
and will cut shipping losses 

Here are several questions and suggestions to help the 
shipping manager avoid waste. 

Questions: Is your package designed as simply as_pos- 
sible? Does your corrugated box use as little corrugated 
board as is necessary? Does your corrugated box amply pro- 
tect your product? Could your boxes be redesigned to effect 
economies in inside packing materials? Is your box the 
lightest weight possible consistent with carrier regulations 
and safe packing? 

Many companies have already checked their shipping 
boxes and shipping methods from the standpoint of economy 
Such action has led to very definite savings in many cases. 
Some shippers have found that by redesigning boxes they 
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could increase the quantity of products packed per box. 
Other companies re-use corrugated boxes at warehouses to 
re-distribute goods to local retail stores. 

Here are several easy ways to save money in actual pack- 
ing Operations: 

1. Make sure that no operation unduly “softens up” the 
corrugated boxes so that their strength is reduced before they 
leave your plant. See that neither manual aor automatic 
handling ts unnecessarily rough. 

2. See that boxes are handled a minimum number of 
times in your plant. 

3. Discard boxes that are damaged in storage to prevent 
loss of, or damage to, contents in transit 

i. Make sure that products are always properly packed 
within the box so that they will not be damaged in transit 

Corrugated shipping boxes, correctly designed for your 
products, makes possible many economies in packing and 
shipping 

Corrugated boxes are shipped to you flat, and then as 
sembled at your plant This cuts storage space Boxes can 
be assembled with the maximum speed and efficiency if they 
have been properly designed 

Corrugated boxes may also be engineered to save materials 
Carcful design can speed packing—for example, three articles 
instead cf two may sometimes he packed in one box, thus 
cutting down on P cking operatic ns and adding Savings in 
transportation osts 

In fact, a correctly engincered corrugated shipping box 
can effect savings in every packing and shipping operation 

The shipp ng reom ts the key to the safe conduct of the 
corrugated box and its contents from plant to destination 
This outline shows the essential ways in which certain econ 


omies can be effected 


Shipped flat 
By time studies and careful layout, a greater number of 
xes can often be prepared for shipment in a given timc 
So that shipments may proceed from order-filling to final 
dispatch with a minimum of confusion and congestion, a 
cleat uphampered line of movement should be charted and 
followed. Here, as in the pac king operation, the box should 


he handled as few times as possible 


New mustard pot to be shown at fair 

A gadget said to keep mustard fresh will be shown at 
the British Industries Farr this year It consists of a pot 
with a trigger device which, when pressed forces a small 
portion of mustard on to the plate Since the lid ts prac 
tically airtight, the mustard thus retains its original 


motsture for a considerable period 


Packaging exposition 
to be biggest 


in nineteen years 


The American Management Association, announcing the 
schedule of events it will sponsor at its 19th National 
Packaging Exposition at the Navy Pier in Chicago, April 
24th-27th, reported that more exhibit space for the 1950 
packaging show had been contracted for to date than the 
total of all space at the 1949 show. 

The Exposition is an annual market place for machines, 
equipment, materials, supplies and services for packaging. 
packing and shipping in all industries. In 1949, when the 
Exposition was held in Atlantic City, 207 exhibits utilized 
115,000 square feet of display space. By January Ist ot 
this year, more than 128,000 square feet of space had been 
allocated to exhibitors, AMA said 

Officials stated that according to present indications, 
total space used may reach 140,000 square feet, nearly 
25 per cent more than last year, 

AMA’s annual Conference on Packaging, Packing and 
Shipping will be held concurrently with the Exposition 
Subjects for the six sessions will be concerned with pack 


aging Management and techniques. 


Can production hit 
all-time high in '49 

With the supply of materials adequate for the first time 
since the war, the container manufacturing industry turned 
out approximately as many containers during the past year 
as 1948's record equivalent of 28 billion No. 2 cans, C. H. 
Black, president of American Can Company, satd_ last 
month 

We are entering 1950 with the demand for containers 
undiminished from a year ago,” he added, “and it ts 
likely the rate of production will continue well into the 


coming year unless adverse conditions, such as poor grow 


ing weather or interruptions in the flow of supplies, in 
tertere 
Impetus for the postwar rate, which is some 70 per cent 


higher than prewar, was attributed to increasing publi 
demand for canned products and resultant increase in the 
number of products now being packaged in metal con 
tairners 

The can company executive also pointed to imcreases 


i 


the packs ot cotfee, beer, pet foods, shortening, meat 


ind poultry 
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THE FLAVOR FIELD 
Section of Coffee and Tea Industries, formerly The Spice Mill 


Salads are mixed on the cart shown above as customers 
watch. Fresh pepper gives these dishes distinctive flavor. 


Profits from 


By PETER CANLIS, Proprietor 
The Charcoal Broiler 
Honolulu, Hawai 


(This article, from “Restaurant Management,” is a case 


ipice distributors selling 


tory that g to restaurants can stud) 


wih profi 


” 
Pe pper mulls can bund prestige for the restau- 
rant, Sell more Splces 


and be free of the pil fe rage hu gahboo 
Ed.) 


I SEEMS strange that an insignificant thing like a pepper 
mill should attract customers from all over the world, but 
I be 


lieve that, if properly handled, it can do the same thing for 


this little gadget has accomplished just that for me 


others with similar restaurants 

My Charcoal Broiler was established on the beach at 
Waikiki after a thorough survey of the other restaurants in 
Honolulu There Hawattan, 
Chinese, Japanese and American restaurants, as well as swank 
} But that 


catered exclusively to those who wanted fine steaks, chops, 


were, I found, plenty of 


establishments of other types there were none 


and charcoal-broiled fish. 

I laid out my place in typical Hawaiian style, securing a 
fine staff to help me solve the many problems of a new op 
I engaged a chef with experience in handling our 


lerable attention to my sources 


eration 
tvpe of food. I devoted consi 
of supply, with a view toward buying the best meats and 
produce. For example, our special island fish have proved 
to be popular, since they offer a change from the better 
known charcoal-broiled fish 


Up to this point we had followed conventional practices, 


MARCH, 1950 


Owner-Manager Peter Canlis chatting with two patrons. 
The pepper mill and salt cellar can be seen on the table. 


pepper mills 


but I wanted something more—an extra touch that would 
set my establishment apart from similar enterprises. Here | 
had good luck, for while I was wondering just what special 
service I might provide, I met a young fellow who manu 
facturers pepper mills. For years my hobby had been char 
coal broiling, and I had known that freshly ground pepper 
had a flavor and bouquet superior to the commer ially 
ground product. But for some mysterious reason it had 
never occurred to me to offer my customers the use of this 
product. 

At the start, my thought was simply to plac 
I was sure that customers would appre 
We 


some pepper mills made up showing our name and location, 


a pepper 
mill on each table 
ciate this touch. Our plan was simple. would have 
then we would acquaint our customers with them and with 
the tine flavor of freshly ground pepper by placing them on 
our tables. Finally, we would advise our customers by a 
small notation on our menu that a souvenir pepper mill like 
the one they had used could be purchased from the check 
room girl 

We figured we might lose a few of the mills through 
theft, but that our profit on those we sold would more than 
make up for it. The mills people took home with them 
would probably stand on their dining tables as reminders 
to them and their friends of their visits to the Charcoal 
Broiler and Waikiki. 

Shortly after our opening, the pepper milly arrived from 
the States. We promptly placcd them on our tables and 
awaited developments. They were not long in coming. At 
the end of our third day they had disappeared—-down to the 
very last mill! 


Investigation revealed that our Customers just couldn't re 
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sist taking them along as free souvenirs. Upon their arrival 
they would be attracted by them, pick them up and examine 
them. Those unfamiliar with pepper mills would ask the 
waitresses about them. When his salad arrived each diner 
would use the mill with gusto. Again, with the meat and 
potato course the mills would come into play. But before 
dessert had been served the mills would mysteriously disap- 
pear. 

Again and again, we observed that the pepper mills 

evaporated” in the interval between clearing away the en- 
tree and serving the dessert or after-dinner cordial. Here, 
then, was the obvious solution. The mill must be removed 
from the table when clearing away the dishes used for the 
main Course 

How it’s done now 

Our present procedure, which has now worked success 
fully for over a year, 1s to issue each waitress enough pepper 
mills and matching salt shakers to care for her station. These 
mills are kept on a condiment stand until the guests arc 
seated. They are placed on the table only after the guests 
have become settled, their water has been poured and the 
menus distributed. The pepper mill set is removed after the 
main course and returned to the condiment table. It is the 
responsibility of the waitresses to see that this is done. 

One of those rare occasions when the mill is not on the 
table after the main course, its value ts simply added to the 
customer's check. ‘This has never yet caused any hard feel 
ings. If the customer questions the item, the waitress simply 
explains that she put the mill on the table and since it was 
not to be seen when she cleared off she assumed that the cus- 
tomer wished to purchase it as a souvenir, 


Good Taste is a matter of 


‘Our Research Laboratory is at Your Service” 


We still maintain on our menus a notation to the effect 
that pepper mills may be purchased at their regular retail price 
But now we suggest that the customer ask his waitress about 
them. This notation establishes the value of the pepper mill 
set. We have been pleasantly surprised at the large number 
of sets that have been sold. Apparently many customers are 
unfamiliar with the flavor of freshly ground pepper. After 
using our mills, however, they want them for their own use. 

One might wonder why we made such a study of the tech- 
niques of using pepper mills on our tables—why we bothered 
to experiment with them at all, and why we continued to 
lose money on them until a workable routine could be es- 
tablished 

First of all, our customers liked the flavor of fresh pepper 
and many commented on this addition to our food and 
service, Diners have remarked that any restaurant that went 
to the trouble of supplying its patrons with freshly ground 
pepper would pay equally close attention to the preparation 
of its food. Some were so pleased with the mills that they 
inquired where they might buy them in quantity to use as 
gifts. 

For gifts 

George S. Thompson of South Pasadena, California, who 
worked out our special “Olde Thompson” imprinted mills 
for us, has told us that many of our customers have contacted 
him to purchase non-imprinted mills for gift purposes. In- 
quirics sent to these people show that they are using either 
the imprinted or plain mills on their dining tables, where 
they often stimulate conversation that broadens our repu- 
tation Hardly a week goes by without someone calling for 
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The chemistry of flavor 


By JAY ELLIS RANSOM 


(First of two parts) 


If one were to query the first hundred persons he met as 
to the definition of flavor, he would probably receive a hun- 
dred terms involving the word taste. Then if questioned 
as to what constituted taste, 99 answers would refer to 
flavor. Each one of us knows what we want in the way of 
piced or flavorsome food; few of us really know just what 
onstitutes the chemistry of flavor as received by our senses. 

Most animals, including homo sapiens, are attracted to 
food by its aroma. A few species, including the birds and 
many varieties of fish, choose their food entirely by sight, 
but in the main the animal kingdom appraises its food care- 
fully by smell, and then only if it stimulates the appetite, 
will it be eaten, 

It is not unlikely that in the days before refrigeration, the 
nasal appraisal of food prolonged the life of the human race. 
Not knowing which foods might be good for him, primitive 
man had to depend largely on his sense of smell to eliminate 
unfit, spoiled or poisonous foods. Today human beings are 
slowly making food their servant. They consume what ts 
good for them in the way of minerals and vitamins. They 
also use it for pure enjoyment and some become gourments, 
others gourmands. The principal value of flavor, then, is in 
ts appeal to the sense of smell and the stimulation of the di- 


gestive system. 


What is flavor? 


If we were to detine flavor, we would have to say that it 
is that property of a food or beverage that enables it to 
register on the senses when the food ts placed in the 
mouth 

Our awareness or tiavor is always cnemucaiy excited, in 
asmuch as flavor registers through several senses, particularly 
smell and taste. For taste to register, there must be some 
chemical substance present, either diffused in the air or dis 
solved in the juice of our saliva. Laboratory chemicals gen 
erally fall in four categories of flavor: 1. saltiness, ex 
emplified by sodium chloride; 2. sweetness, shown by the 
sugars; 3. sourness, commonly asseciated with the hydro- 
gen ion of acids, and 4, bitterness, due to a wide variety of 
hemicals, whether tonized or not 

Exactly how the four distinctly different types of taste 
buds found in the mouth operate is not known. However 


the areas of the tongue in which these four taste buds are 


found has been clearly defined; also that each set of taste 
buds responds only to its own particular component of 
flavor, ¢.g., the four types listed above The obvious im 
plication is that there are four different kinds of nerves 


iding from these sensitive detector cells which give rise to 


the variations of fundamental flavor upon the proper stimu- 
lation. 

For example: bitterness is found located chiefly on the 
back of the tongue, as any beer drinker can tell when he 
tips his back the better to enjoy the flavor of his drink, the 
amber fluid laves the back of his tongue. Sweetness 1s 
found on the tongue tip, hence the gentle licking of an ice 
cream cone by children. 

In addition to the four basic flavors, or tastes, there arc 
the tastes of coolness and heat. Menthol produces a rather 
intense sensation of coolness in the taste of a peppermint 
patty. This chemical also produces the sensation of coolness 
when it comes in contact with the body surface; it works 
fastest in the warmth of the mouth, 


Some spices 


Spices, such as ginger, oil of cloves, and pepper produc« 
the sensation of hotness. Oil of cloves in addition, numbs 
the tongue and may be used in toothache drops because of 
that quality of taste. Similarly, alchohol tastes both hot and 
numbing in the orval cavity. Then, to cap the variety of 
tastes common, we recognize sensations of pain, as trom 
overly ‘hot’ Mexican foods. Thus, we see that most of the 
factors of touch likewise contribute to the sense of taste. 

Perhaps the most important factor in determining the 
flavor of food is in the sense of smell. The tongue itselt 
cannot register any more than the four basic tastes, but all 
of us are keenly aware of countless aromas that greet us 
from any place where food is being prepared. Of even 
greater importance is the aroma which is released, bite by 
bite, from the food we masticate in our mouth. Here the 
aroma courses up to the nese by the back way, inside the 
head, and gives the sensation of flavor. Even oils and fats 
which normally seem to have no odor, when warmed in the 
mouth produce sufficient aromas to produce taste. Conse 
quently, nearly all the flavors which gourmets and gour 
mands like to classify under the heading of taste are in 
reality only smells. Among these come nearly all the 
fruits. Therefore, it is important to bear in mind tn any dis 
cussion of flavor that it is the volatile flavorings which are 


the most important of all. 
Three senses 


The three senses smell, taste and sensation or feeling 
ire involved in flavor detection. Loss of any one of these 
materially affects sensitivity to the quality of goodness in 
foods, as anyone who has eaten a varied meal while suffering 
from a severe cold can affirm 

While there are only comparatively few tastes, there are 
many thousands of different odors, so that during the process 
of human development the sense of smell has grown sensi 
tive and extraordinarily analytical and discriminating. Odors 


ditfer in many ways, such as elusiveness, persistence, 
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pungency, gentleness. Likewise, as the housewife can tell 
us, they have different capacities for being dissolved in oils 
and water. Onion or garlic smell is rapidly picked up by 
other foods in the refrigerator while vanilla is not. 


Slvorettes 


Hudson names Gauer general manager 

The Hudson Manutacturing Co., importers and manu- 
facturers of vanilla products for more than 60 years, an- 
nounces the appointment of Joseph A. Gauer as general 
manager 

Mr. Gauer is well known tn the industry, having been 
identified with Fritzsche Brothers, Inc., for nearly a quar 
ter of a century, and until his retirement was manager of 
the Chicago branch. 

He ts past president of the Chicago Dreg & Chemica! 
Association and the Chicago Perfumery, Soap & Extract 
Association. He was co-chairman ot the 1949 convention 
committee of the Flavoring Extract Manufacturers Asso 


ciation 


FEMA holds quarterly meeting in Chicago 

The third quarterly meeting of the board of governors 
of the Flavoring Extract Manutacturers Association was 
held last month at the Drake Hotel, Chicago, with FEMA 
President John N. Curlett presiding. 

An invitation for luncheon was extended by President 
Curlett to all Midwestern members to meet with the board 
of governors to discuss current association activities and 
arrangements for the business program at forthcoming 
ilst annual convention, to be held May 7th to 10th, 1950 


at the Hotel Traymore, Atlantic City, N. J. 


FEMA researchers meet with dairy heads 

The scientific research committee of the Flavoring Ex 
tract Manufacturers under the leadership of I. F. Plagge, 
of Bowey’s, Inc., met last month with departmental heads 
of various university dairy manufacturing departments. 

The sctentific research committee, in collaboration with 
the various dairy manufacturing departments, is cooper 
ating In supervising test preference tests in the use of 
pure vanilla extract in various concentrates in ice cream, 
utilizing different butter fat contents 

The scorings made at each of the universities were 
thoroughly discussed, A full report will he made to the 
membership at the forthcoming FEMA convention 

The scientific research committee and its collaborators 
also reviewed other activitics, pertaining to the percola 
tron of vanilla beans at various alcholic strengths, as well 
as attempts to isolate various flavoring ingredients in 
pure vanilla extract, which have not yet been determined 


Miles supervises new food color plant 

William Miles has been named supervisor in charge ot 
the certified food color plant operated for Sterwin Chemt- 
cals, Inc., by the Hilton-Davis Chemical Co. Division of 
Sterling Drug, Inc., Cincinnati, Ohio, P. Val Kolb, prest 
dent of Sterwin has announced 

Sterwin markets a complete line of certified food colors 
under the brand name of ''Paraqueet’ to fruit, beverage, 
dairy, meat, confectionery and general food industries 
Hilton-Davis has pioneered in the color field for more 


than 25 years 
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Food writers learn 
about poppy, caraway 
at “koffie praatje” 


Prominent food authorities of press, radio, and television 
took time out last month to attend a ‘“koffie praatje’”——a 
gathering of friends partaking of coffee and cake—at the 
Netherland Club, New York City. Honored guests were 
Dr. Willem Cnoop Koopmans, consul general of The 
Netherlands in New York, and A. D. Bestebreurtje, chairman 
of the Netherlands Chamber of Commerce in the United 
States. 

Sponsored by the American Spice Trade Association, the 
koffie praatje featured new types of Dutch poppy and cara- 
vay seed pastries suitable for “coffee time.” 

The Dutch “coffee time’ custom also has become a widely 
accepted American custom. In_ the Netherlands, there 1s 
the early breakfast, and the second breakfast (or coffee time) 
occurs around 11 or 11:30 a.m. (between the first breakfast 
and lunch) whether it be in the office or in the home. 

The American version of the second breakfast at the 
Netherland Club, served against a background of tulips 
flown from the Netherlands by KLM Airlines for David 
Muller, presented pastries featuring pungent caraway seed 


and genuine Dutch blue poppy seed 


Profits from pepper mills 
(Continued from page 48) 


a reservation who mentions that while dining at a friend's 
home the Charcoal Broiler was recommended. We suspect 
that it was our little pepper mills that brought the conver- 
sation around to our restaurant. 

t the outsct we were simply trying to do something extra 
for our guests that would set our Broiler apart from other 
fine restaurants. We selected pepper mills as the ultimate 
touch and had them imprinted with the legend, “The Char 
coal Broiler on the Beach at Waikikt. In order to protect 
ourselves against theft we developed our routine for handling 
and selling them 

The results of this program have exceeded our fondest 
hopes. Our customers have carricd our mills to the four 
corners of the earth. This has resulted in increased business 
for us, the making of many loyal friends and supporters, and 
the slow but sure building of a reputation for our restaurant 


as the place to dine in Honolulu 


Lewis: "Good you" 
(Continued from page 44) 


saw him. He liked the tea so much that not only was he 
taking two cups each afternvon, he had induced two friends 
to join him, and now he has become a regular daily tea 
drinker 

He asked, “Where can I get that same tea? IT know I 
can sell it We assured him that it was similar in character 
and make up to the leading brands of high grade black tea 
(orange pekoce) readily obtainable from the suppliers 

We speak of this incident merely to show what judicious 
complish in making tea converts 
conscious than ever before, and 

will sell more tea than formerly, 
profital le 


item 
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IF YOU'RE THINKING OF 


Culley, 


YOU SHOULD BE THINKING OF 


Because assured customer 
satisfaction for your seas- 
oned or flavored food 
product can be achieved 
easily with Spiceolate 
(water-solublized) flavors, 


Essential Oils or Oleo Resins. 


Sotisty yourself —Sotisfy your customers— Consult D&O 


DODGE & OLCOTT. INC. 


180 Varick Street New York I4, N.Y. 


ATIANTA + BOSTON + CHICAGO + CINCINNATI + DALLAS 
(OS ANGELES + PHILADELPHIA ST LOUIS SAN FRANCISCO 


ESSENTIAL OILS - AROMATIC CHEMICALS - PERFUME BASES VANILLA: FLAVOR BASES 


eee eee ee 


AMERICAN DISTILLED 


Oils 


PRODUCED AT OUR BROOKLYN FACTORY 


CARAWAY CARDAMOM CASSIA 
CELERY CLOVE GINGER 
NUTMEG PEPPER PIMENTO 
Vanilla Beans 
Vanilla Concentrate 
HEADQUARTERS FOR IMITATION FRUIT FLAVORS 


“GEORGE LUEDERS & 


GEORGE LUEDERS « C0. 


427 Washington Street, New York 13, 


CHICAGO ¢ ST, LOUIS @¢ SAN FRANCISCO @¢ MONTREAI 
PHILADELPHIA @ LOS ANGELES TORONTO 
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IF the FOOD Business is YOUR Business — 


know that it's our business to 
bring to you each day the price and supply con 
ditions of almost evervthing edible—quotations on 
over 500 items ranging from kohlrabi to East In 
dian spices Daily food features include “Food 
News Highlights.” “West Side Notes” and "Grocery 
Market Roundup.” Particular emphasis on Coffee, 
Sugar, and Canned and Frozen foods. Ours is 
the only daily food publication 


we want you to 


Other Daily Features 
simular news treatmen: Shipping, In 
Textiles, Chemicals and Fuels——as well as 


surance 
all other important general news 


TRIAL SUBSCRIPTION— 


The next 60 Issues for only $6 


Send Your Check Today 


Journal of Lommerce 
YORK 
$5 Park Row, New York 15. MN. 3. 


—SPECIAL 


——> ORGANOLEPTIC 


Panel Tests 
Are invaluable in Flavor, 
Food and Nutrition Studies. 


Our unexcelled staff with great cumulative experience, 
and ten floors of the most modern laboratories, are at 
your confidential service. 


Write for "Food and Nutrition Studies" 
FOSTER D. SNELL, we. 


_ Chemists 
Engineers 


29 W. 15 St. New York 11, N.Y. WA 4-8800 


EPSTEIN, REYNOLDS & HARRIS 


Consulting Chemists 
to Mayonnaise and other food industries 


5 South Wabash Ave. 


Chicago, UL 


VANILLA BEANS 


For over 90 years the recognized source 


of supply 
THURSTON & BRAIDICH 


286 Spring St, New York, N.Y. 


How to use transit advertising 
(Continued from page 15) 


cards? Now, when not engaged in these other activities or 
lack of activities, about all they can do is read the advertis- 
ing message on the car-cards. There is no editorial matter 
to distract their attention. If they spend but ten per cent 
of their riding time in glancing at the car-cards, what they 
get is an invitation to buy. 

Many different studies using varying techniques have 
demonstrated that there is a very high recall of car-cards. 
The National Association of Transportation Advertisers, 
in the studies conducted by the Advertising Research Council, 
has shown the results in more than a dozen cities from 
coast to coast, Our own tests have borne out the findings 
in Transitad cities. 

Recognition 
That is a copy problem. It varies also with the frequency ot 
varies with the size and 


varics immensely, of course, with cards. 
rides, as would be expected. It 
length of the run. 

But on the average, recognition of an 11-inch by 28-inch 
car-card shown for a month in half of the vehicles will be 
scored by about 50 per cent of the riding housewives. This 
is a gross score (unaffected by confusion control or elimina- 
tion of guessing), comparable to the recognition tests in 
other media, 

There can be no question, therefore, that enough house- 
wives see the car-card well enough so that a majority of 


them recognize it when shown along with control cards 


Do they buy? 


Finally the question remains, “Do they buy the transit 
advertised product?” We know they ride in overwhelming 
numbers, frequently, for nearly half an hour at a time. We 
know they read and recognize the car-cards in highly satis 
factory numbers. But do they buy the advertised produc 
as a vesult of the advertising? 

Well, that is one question National Transitads, Inc., in 
4 manner not used by any other media, so far as is known, 
has been willing to pursue. 

The technique 1s involved and would take too long to 
Briefly, it that 
into two well-defined steady groups: Those that regularly 


explain. rests on the fact housewives fall 
use public transportation and those that do not. These two 
groups are alike in respect to the economic, social, racial, 
religious and other factors that might influence their buy- 
ing habits 
they hear the same radio programs, they pass the same bill- 


They read the same newspapers and magazines, 


boards. They ditfer only in that one group is exposed to 


car-card advertising and the other is not. 
By means of continuing housewives panels, the buying 


pattern of these two groups with respect to a transit-ad 


Established 1885 


B. C. IRELAND, iNC. 


AGENTS AND BROKERS in 


SPICES SEEDS TEAS COFFEES 


225 Front Street San Francisco, Calif. 
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vertised product can be compared. If the ‘riding’ group 
shows a better pattern with respect to the transit-advertised 


product, that difference is fairly attributable to the car-card 
advertising, since all other factors are neutralized. 
A dozen different tests over a period of years have shown 


that there 7s a measurable difference. 
course, with many other factors. 
transit-advertised, the difference is great. 


It varies in size, of 
If a product is solely 
If transit-adver- 


tising is superimposed on an already extensive and expensive 
program of advertising, or if a product already has reached 
its maximum potential, the difference will necessarily be 
relatively smaller. But large or small, the direct sales effect 
has been demonstrated again and again. 


Now, 


“How to” pointers 


what considerations apply to car-card advertising 


especially? The basic essentials of good visual advertising 


apply, of course, to car-cards as to all other media. 

But in view of the special audience to be reached (we 
are speaking here of housewives) and in view of the 
special conditions under which this message is received, 
what are the points especially to be kept in mind to do an 
effective job on a 11-inch by 28-inch car-card? A few of 
these may be summarized as follows: 


1. 


Use of color 
color reproduction, whether by lithograph, letterpress 
Full uses should be made of 


Car-cards lend themselves admirably to 


or silk screen process. 
that attention 
Package and brand identification 
than life size, reproduction of the actual package as 


arresting device. 


A life size, or larger 


found on the grocers shelves should always be included. 
Uses can be she Cottec, 
is used hot and cold, packed in thermos bottles for 


effectively for instance, 


wn 


It can be shown cheer 
th« 


picnics, used for flavoring, etc 


ing up hubby's natural grouch in morning, re 


the tired housewife at noon, pleasing the 


treshing 


These po.n Ss by no means 


They 


Cotte: 
brands in the highly compeittive tea and ¢ 


ZIMCO” LIGNIN: VANILLIN, C.P., U.S.P. 


A Finer Vanillin 
of Exquisite Aroma 


afternoon bridge club, etc. 
Methods of preparation. Much education is still 
needed to insure that the housewife gets the best 
coffee in the cup, not merely in the can. In 40 or 
50 words of copy, easily readable, a car-card can do 
this job. 
Tea and coffee from the plantation to the table. A 
series of car-cards showing in color the different steps 
from planting and harvesting through shipping, 
roasting or drying, packaging, storing, delivering anc 
selling, indicating what share of the dollar she pays 
for coffee is accounted for by each operation, could 
be interesting and instructive and give opportunity 
to show how the particular advertised brand is ef- 
ficiently treated at each stage. 
Public relations messages. Housewives were incensed 
at the increase of coffee prices in 1946 and in 1949, 
Many just left their expensive brands and bought 
class three or two instead of class one. Others quit 
buying coffee. This was clearly shown by the panel 
re ports. 

To explain increases 
A car-card read by the incensed housewife could in 
a reasonable manner, briefly end effectively, show the 
why of the increases. 
Flexibility. Car-cards should be changed each month, 
With the frequency of riding characteristic of hous 
wives, the gain from repetition will be offset by a 
lack ot with 


several pur hascs a 


In the case of coffee and tea, 
the reachable 
a month and 


interest 


month, most of 


housewives will normally be reached in 


} 


1 fresh message ts desirable. 


exhaust all the possibilities 


do, I hope, point out a few ways in which tea and 
sales of their particular 


distributors can help the 


markets 


SUBSIDIARY OF STERLING DRUG INC 
170 VARICK STREET, NEW YORK 13,8. 


445 Lake Shore Drive, Chicago 
FACTORY. ROTHSCHILD, BISCONSIN 


Pierre E. Dammann 


Chester A. Smeltzer 


DAMMANN & SMELTZER 


Incorporated 


VANILLA 
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71 Murray Street, 
New York City 
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Tew 


Mr 


ness 


Hill had started in the coffee busi 


with Reamer, Turner in 1899, had 


for a time to Davison & Murphy, 


and had returned to Reamer, Turner in 


1042 


her, wl 
eel. 


is a member there wit 
el f Byrne, Hendrickson se 
Ft. Lauderdale, took a 
t ite ro peratiot 


| Stree ‘ ‘ thie ! ] ile 
Ben is re hie eel, 
lea Wart Stree ea eat 
juarte | (seorge Rud lose] Serle ( | 
n chat a lie 
broker uli tor Brazil wat miv the 
Stuar rive e 88rd of \ueust 


street 


thre news 


was shocked earlier 


er wher ae 
ire rel ¢ 
\r 

Faire] Bolte | 
Brazil earher this 
report it 8 Bronx 
kd, was in rather 000 4 


Old Dutch—30, 


of the sudder 


“26, 28, 34: He 


F. A. Bond, of Leechman & Co 


@ 8 \We hear tell spring is real pretty this month. He will visit members of the Colombo, was in New York recently with 
lown at the Delaware Water Gap. So trade in Santos, Sao Paulo, and Rio and his wife on their round-the-world trip 
keep clear June 2nd, 3rd and 4th for the will also try to spend some time in the While here, he made his headquarters 
viting of the New York City Green interior. He is, he tells us, looking for with Pokorny & Co., agents for Leech 
Coffee Association at the Shawnee Inn, ward eagerly to the trip man in the United States territory east 
Shawnee-on-Delaware, Pennsylvama James F Sullivan, of of Denver 
Kemember the green and roast hard & Front Street coffee brokers 
trade’s outing at the Hackensack Golt and ag flew down to Santos earlier . 8 Benjamin Slomowitz, head of a 
Club last vear? Well, the New York this m 1 for a visit of about a mont Brooklyn firm handling salvage from 
fraternity has decided to go to Oradell, @ ® Making his headquarters at F. W aoe has been arrested on a grand 
; Nelson Muniz, of Sousa Dantes Forb sweepings for use within this country and 
8 (Cn the committee in charge for the & Cia, Ltda., Santos Arriving here early purchasing pilfered coffee 
roaster ire Jerome Neumann, Aborn nthe will stay on for another Kings County Assistant District 
ree Durand Pletcher, kd Washa, J. | rack ere arnin the “the tal pilterage of coffee in the 
Sulliva Nor George Sa business at this end ort of New York" amounted to more 
The in $500,000 a yea and that in his 
al ists hall portan it thee e restau Ms racket has helped to create 
ren haven r has contributed to the recent rise in 
hands of Elhott Burt ( according to Kurt G offee prices Not all of this, he added 


Tie 


April, 


flee 


heduled tor 


the 
ancer Crusade 
thur | Ranschotf, president 

Ransohott & Truc The Cancet 
le’s goal for Manhattan and The 
is $1,331,919, representing $1,250, 
ward the national goal and $81,019 


maiming 
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onth, the standing 


Miller ‘Pransporta 


Byrne, Hendrickson 


24. 39: Rivoli Truck 
36; Savarin—26, 28, 35; Ar 
House—25, 20 


Hill, of Reamer Turner 4; Ehrhard—23, 31 Hard & Rand 
rt agents and brokers Mr. Hill 2h S, 32; Arbuckles Jay St. Termina 
heart attack at his home $3. 34, Isracl & Bros.—23, 31 

+} had heen on the Street M1; Brookhatta Trucking—23, 31, 29; 

re He was 64 last Holla America Lines—-1S | 
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W. J. DONOHUE & CO. 


Coffee Brokers and Agents 
NEW YORK 
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Guatemalan—Venuezuelan 
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Peck «Trading Corporation 
Mexican — Santo Domingo — Ecuador 
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Get your COLOMBIANS 
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Balzac Bros. & Company, Inc. 
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A. J. OCLOUGHLIN 


99 FRONT STREET 


NEW YORK 5 


W. H. LEE COMPANY 


COFFEE 
BROKERAGE 


COMMISSION 


NEW YORK 


Cable Address 


“WILEECOM" 91 FRONT ST. 


MEMBERS NEW YORK COFFEE & SUGAR EXCHANGE, INC 


GEORGE P. BOTT & CO. 


COFFEE BROKERS AND AGENTS 


79 Wall St., New York © ~~ Tel. WHitehall 4-8442 


Agents for 


SOC. RIO PRETO DE CAFE, LTDA. 


SANTOS 


J. A. Medina Company 
New York 


Specializing in 


MEXICAN- CENTRAL AMERICAN 
COFFEES: 


Established 1880 


CaMBRON WEROTTE & Co., INC. 


80 Wall Street New York 5, N. Y. 
Phone: WH 4-4062 Cables: CAFRUKI 


KIVUS & OCIRUS 
[rom Belgian Congo 
Agents for 
STE. DES CAFES DU RUANDA URUNDI ET DU KIVU 
COSTERMANSVILLE, BELGIAN CONGO 


A. L. RANSOHOFF Co., INC. 
Coffee 


NEW YORK 


Cable Address 108 Front Street 
RANWILLIG”™ 


J.E.Carret & Co.,Inc. 
IMPORTERS COFFEE JOBBERS 


New York 5 


90 Front Street 


CHARLES F. SLOVER & Co., INC. 


Coffee 


NEW YORK 


TEL.: WHITEHALL 4-8182 


109 FRONT STREET 


George W. Lawrence & Co., Inc. 


106 FRONT STREET NEW YORK CITY 
COFFEE | 
COMMISSION 
MERCHANTS 


Special Attention to Requirements 
for Direct Importations. 


WESSEL, DUVAL & 
Catablished 1825 
EXPO 
RT IMPORT 


Coffee and Cocoa 


CABLE ADORESS 
HEMENWAY. NEW YORK 


67 BROAD STREET. NEW YORK 4,N.-Y. 
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By 


88 As of February, here ts what some 


ort 


Supplies of good coffee are short) in 


bra 
per 

suff 
higt 
larg 


con 


mt 


hurr 


MARK M. HALL strate 
How much of the present lag in consumer 
hoarding—how much 


he trade had to say, and their reasons 


zil, the new crop will be about 17 
cent less than 1949-50, Guatemala 
ered crop losses on account of the 
«ls, and credit to growers will help 


prices to hold Wholesalers have 


e stocks of coffee on hand and the 


umer ts stl drawing on his hoarded 
ks. In buying, the consumer is lean 
ward the lower-priced blends, whicl 
urn holds back the buying of standar 
les Coffee is coming from. pur creased 
last September, much of it) was alway 
el offee, and the roasters are inn up 
move it of the docks heve it wall 
lackened demand has tu 
a tug of war between buyer and 
Wilaile buvers are feeling for low 
we razihan exporters are expect 
irket to wo higher Naturall 
ister lo not want to beheve an 
bullist thout the market, and a 
mate is the result heir stocks are 
I low but they are buying to fill 
immediate needs. One importer be 
erable ] 
ut there 4 


buying 
resist o higher prices 
in drinking habits? If 


a real drop in consumption the 


is due to a change 
there 
buyers may 
a field day for statisticians. At any rate, 
coffee is still cheap at two cents a cup, so 
let the roasters brag about that and make 
no apology 
ses 


ers’ 


} pleted 


» thought that 


way or the other 


? How much 


not, it could be 


prices 


in tea is increasing. Pack 
say that grocers reflect this 
more readily, In 


the packers not 


vear will win 


inclined to be 


was a long shutdow: 


strike which ce 


of this activity 


to resistance to 


Tea is a cheaper drink 


tea prices, whirl 


kept up with the 
more aware of the 
restaurants, which 


methods of brew- 


work of the Tea 


sified ata 


ripe tor it 


Isct Coffec Club 


held its first meet this year at the Lake- 
side Country Club. It was the occasion 
for greeting the newly elected president, 
Ed Pattinson of Leon Israel & Bros, Inc., 
and other officers of the club. After 
golf came the banquet, with entertainment 
in the hands of W. (Bill) B. Rowe, of 
J. Aron & Co., Inc. Other members ot 
his committee were Ernest A. Kahl, of 
the Joseph G Hooper, hr. Co.; E. A 
Johnson, Te: Robert RK Richards, ot 
Ruffner, McDowell & Burch, Inc.; Fred 
DeBow, of W. R. Grace & Co. An old 


movie was shown, “Beans of Wrath,” 


which brought to life capers of the boys 
from a few years back 

Andy Glover of Manning's Ine. cer 
tainly made expenses at the party. In 
fact he was so lucky he couldn't lose, try 
as he would. In the raffle, he first won 
$5.00 worth of tickets from Ed Hill and 
\ \. Ehrhardt Then he won the 
rattle, Waring blender His CONSCIENCE 
bothered him so he offered to shake his 
blender against $10.00 with Ehrhardt, but 


won Still trving to share his luck, he 
shook for the same amount with Ed 
Hill, and won again. No luck, or too 


much luck—he could not say 

8B kiwood W Wright) was elected 
president of Wellman, Peck & Co. by the 
Board of directors to succeed W. W 
Stadtmuller, who became chairman of the 
board Mr. Wright had been genera 
manager and vice president, with particu 
lar interest in the coffee department 


Mr. Wright is the grandson of Bela 


E. A. JOHNSON & CO. 


COFFEE IMPORTERS AND AGENTS 


BRAZILS * COLOMBIANS «+ CENTRAL AMERICANS 


166 California Street 


San Francisco I1, Calif. 


WELDON H. EMIGH CO., INC. 


SANTOS — MILDS 


178 Townsend Street, San Francisco 


FOREIGN TRADE ZONE NO. 3 
SAN FRANCISCO 


When San Francisco’s Foreign Trade Zone No. 3 
was placed in operation in June, 1948, the final 
cog was placed in the wheel of modern facilities 
which gear the Port to world commerce. 

From the day of its opening, San Francisco's 
Foreign Trade Zone found immediate acceptance 
among World Traders at home and abroad as a 
most useful and convenient adjunct to their opera- 
tions. Full information, including rates of wharf- 
age, handling, and storage will be forwarded on 
request. Inquiries are invited. Write to 


SUPERINTENDENT, FOREIGN TRADE ZONE NO. 3 
PIER 45, SHED B 

SAN FRANCISCO CALiFORWIA 


383 Brannan St. 


THE G. S. HALY CO. 


San Francisco, Calif. 


TEAS 


Import Agents — Brokers 


Equipment to buy? 
Equipment to sell? 


Let the classified column of COFFEE 


AND TEA INDUSTRIES help you. 


ZIEL & CO., INC. 


IMPORTERS & EXPORTERS 
Quality Coffees—V-nezuelas & Central Americas 


149 California Street 
San Francisco Calif. 


Cable Address: "ZIELCO"' 


Established 1849 


COFFEE AND TEA 


INDUSTRIES 
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Elwood W. Wright 


Wellman, who founded the business 1 
the Gold Rush days of "49. A native of 
California, he is 55 years of age and 


Oakland. During the 


makes his home u 
war he was in active service in the Navy 
and is now a commander in the U. S 
Naval Reserve. 

Last vear Wellman, Peck & Co, cele 
brated its centennial in the wholesale busi 
ness in Califorma, and it is quite fitting 
at one of the family should direct the 
destinies of the company as it enters inte 
its second hundred years of existence 

Mr he lite of the 
coffee trade in San Francise: He has a 


is active In 


of ftmends and was an important 


factor in the success of the last entertam 
ment of the San Francisco Coffee Club, 
f which he is an ardent member 

Bob Manning, of Manning's, In 

made a flying trip to Central America 


wth, spending 14 days and visiting 
all of the coffee-producing countries, im 


cluding a stay 


studied the processing of green coffee, and 
a number of the tincas He iw the 
damage done by recent storms, land shdes 
in the mountammous sections, but was 


hard to determine the dé » don 


fincas. Coffee exporters concerned 
about the move to ren 
tracts and felt they were in a dithcult 
position between the growers and 
government 

@e As a tribute to vears of friendly 
leadership, the coffee industry prepared 
a memorial to Elhott M. Cofer following 
his death November 11th, 1940. Hand- 
somely bound copies of the memorial 
were presented to his wife, Vera Cofer, 
and to Hills” Bros. Coffee, Ine., with 
whom Mr. Cofer had been associated for 
is death 


1 vears, serving at the time of 


as vice-president and member of the 
board of directors. The presentation to 
Mrs. Cofer was made by John Duff, o 
Leon Israel & Bros., Inc., and to Hills 
Bros. Coffee, Inc., by J. Beardsley, of the 
Ons MeAllister Companies, and W. A 
Ehrhardt, of Alexander Balart & 
Carrying the signatures of 40 firms, 


coffee brokers and coffee roasters, the 
text of the tribute reads 

“We, his business associates, pause to 
reflect on the attributes with which he 
was endowed 

‘A true pioneer in the development of 
the coffee industry of the Pacific Coast, 
especially in methods of appreciating 
quality, Mr. Cofer was an ardent champ- 
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ion of principles of fair dealing within 
the industry 

“His integrity, his understanding of the 
more technical aspects of contractual re- 
lationships, his consideration of the rights 
of the disputants, and his judgment in 
the matter of coffee quality made him, by 
common consent, an unequaled arbitrator 

“He enjoyed the respect and affection 
of his associates 

“He was an advocate of fellowship and 
companionship among the members ot 
our industry and was always the first to 
heart toward this 


offer Jus hand an 
ideal.” 

\iiller M. Riddle of Thomas J] 
Lipton, Inc., presided at the last meeting 
of the Western States Tea Association 
in the absence of Ed Spillane, its presi 


dent. Great. satisfaction was expressed 
in the contents of a telegram from Robert 
B. Smallwood regarding the million dol 


advertising 


lars to be expended on t 
tea 

Ramsey, of the Geo. W. Caswell 
Co. is on a visit to Arizona and particu 
larly Phoenix, with pleasure and business 
the object. Next April he will have beer 
with the company for 47 years. In 1903 
m the site of the Federal Reserve Bank 
building, during the glamorous days ot 
fire and earth 
careel \ littl 


San Francisco before 


quake Tit hegar l 
arithmetic night add up the few years 
for Mr. Ramsey, but looks are deceiving, 
and one would never know 

SBeWSTA. will show at the March 
meeting the techmeolor film, “American 


Heriti shi 


nated in the Flav 


O., Cleveland, O 


FACTORY: Clifton, N. | 


San Francisco, Calif 


the eating and entertaining habits of 
Americans from early days. We are 
assured by Jo Bransten that tea drinking 
will have its due place in the showing for, 
after all, that beverage had something to 
do with making America 

ee Wm. B. Lynch, of W. R. Grace & 
Co., is making his semi-annual visit to 
Central America and at the time of this 
writing is in Guatemala 

@e Paul F. Mitsch, of the company 
bearing his name, was host to a dis 
tinguished Japanese, Tarober Oishi, Coun 
selor for the Shizuokaken Tea’ Export 
Association, Mr. Oishi is making a world 
inspection of tea markets for Japan. He 
flew here from Tokyo, and after leaving 
San Francisco will visit New York, Lon- 
don, Paris, Lisbon and Africa. His sur 

vey will consider means of reviving the 
green tea export market, to regain at least 
some of the position it held in the past 

Robert Ro Richardson, of Ruffner, 
McDowell & Burch, has just. re- 
turned from a trip to Los Angeles where 
he spent lis time calling on the trade 

@ Morris Buckingham, of Alexander 
Balart & Co., like his boss, W \. Kehr 

hardt, is an outdoor man. He recently 
spent some time on skis at Squaw Valley 

you missed Joseph G. Hooper, 

last month it was because he was very 
sick for several weeks and was contmed 


recovered, he 


i His 


Thoroug! 
is up and about as usual 
8 @ Another man who is back on the job 
is Henry Esola, of Blue Ribbon Lroduets 
He Was the he spital tor several 
months, but is back to normal agan 


rozen Desserts 
are TASTIER 


when Flavored 


| by FRITZSCHE 


Of the great vanety of tempting flavors now in use by makers 
of ice creams, sherbets and other trozen desserts, many origi- 
9r Research Laboratones of our firm. This is 
but one branch of the food field that has benefited by our con- 
tinuing effort to develop improved ingredients for tickling the 
consumers palate. Write for our FREE catalog listing hun- 
dreds of interesting taste-worthy items 
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PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11,N. Y. 


BRANCH OFFICES and “STOCKS. Atlanta, Ga Boston, Mass, *Chuage, UL, Cm 
Dallas, Tex., Detrout, Mich, Los Angeles, Calif., Philadelphia 
St 


Louis, Mo Torenta, Canada and ‘Mexno, D F 
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at Mexico Cit It was 
fast work, but Bob visited with particular 
tere reer el er hie 
‘ 
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lew oles 


tour of the United States with his first 


stop Houston, the 
Texas, where he wil 


show. He will visit in New Orleans for 


Coffee Co. recently spent several days in : 
the coffee 


New York, where he attended a meeting 
of the Board of Directors of the Na 
tional Coffee Association 

@ @ James S. Levy of J. Aron and Con 
pany, Inc,, accompanied by Mrs. Levy, 
left during January on a tropical cruise 
for about two weeks 

leon Israel, Ir t New York, 
spent several days in New Orleans re 
cently at the offices of Leon Israel and 
Bros., Inc 


wavs the smaller 


apy thaw extreme] 1] 


felix Vacear 


rr pua 1 


t t morta 
trip Mr de Bart 
Bek. Cranuche away vill eve 
thee | ¢ ] I 


rroducing 
raining without ceasing since November 
Most of the ere p i 
just received a letter from a coffee pro New Orleans.e They 
ducing zone in the east where they have 


means that, when 
mav find only the third cut, which is al 
“Fron he above 1 
lo not exaggerate when we say that there 
the washed coffee 
50 per cent of the 


with the exception 


@ Maynard Holt, of the Oliver-Finnic 
Co., Memphis, with Mrs. Holt) visited in ar 
New Orleans and conducted business here 
8 Friend are, Congratulating karl ; 
Zander of Zander and ¢ anid Mr 
Zander on the recent birth of their son Fi ke a fart 
8 @ Kdward Summertield the nly produced 
Coffee Cincinnati visited here re things 
enth no lus way to the Carribean for a ta hu 
Mi 
Adolph ©. Ru has announced wi ports indicate tw 
pleasure that In n, Phil Rick now a ] and that rau 
partner of the firt Phe firm name now er | ! 
read Ad Iph It and par tlee brokcrave 
ed ne wit father i 140 


New Orleans weather In a small 
and is \ cul 
\ itor 4 New Orlear 
recently was Charl Halstien f the 
Oualityv Coffee Monroe, Louisiana 8B Osvaldo Peres 


about ten day s. Althe 
vovernor of Sao Pa 


By W. MC KENNON year is absolutely unusual. The change be a candidate for 
; which took place in the rainy season has tre a coming 

karl Sartlett of the American Brazil in @ Co 
damaged the crop as never before, as in Barros declined to di 


zones it has been s 8]. C. Blackburn has returned to his 
city and will continue to represent the 
lost. Even today I Dupuy Storage and Warehousing Corp., 


storage, he reports 
the bean, which 
will start, they 
Vancouver 

By R. J. FRITH 
8 8 Coffee retail pric 
in Vancouver and in 


may see th 


rise has halted, for 


the south coast Keeps 


suffering from. the @ @ fie features { the nt n this 
part of the country, so far as tea, coffee, 
the 1 t Hor luras smices and allied trades are neerned, 1s 

| coffee, but today the pepper situation, Good k pepper 
many zones al pure (as it must be in 1) Is re- 
tailing at $2.25 per pound, with promises 
1 advises that later re f even higher prices. Thi | market 
thirds of the crop is is practically bare of white pepyr New 
nue to fall white pepper has been offered at. prices 

wl pened his that are a few cents above the 

n the Natchez pound level, But a new « f 

ebrating his tentl od white pepper is expected to rea 


sevel 1, bu eaten 
Nat ‘ Dultd t n ind he was ordered the hosy 
reer quarters at tal His recovery was announced later, 
in but in February he was returned t 

wi ] was 
Bart wre Va a 


Seattle visitor Tast mor Atter calh 
1 the local trade he pr eded to \ 
pres Coffe 
uver, B. | Any wath to know 
the weather situation in the Paci 


west can t thie 


8B The Wood Coffec 
create an artif was awarded the sta 


coffee bid 


Nanipulations.” 


the brother -of mam Tolin Roddy. of 
vernor of Sa Co., and Harold King, 
comprehensiy Inc., were Seattle visi 


tories At least, the sensational price 


a while if not for 


mn to San Antonio, 
1 attend a livestock 


ugh his brother, the 


ulo, is expected te 
the presidency of 
election, Mr. de 
scuss politics 


specialize in coffec 


‘es are leveling off, 


the adjoming terri- 


ers 


( Tacoma, 


Washingt 


\. Johnson & 
i J. Aron & ¢ 


tors 


C. H. D'ANTONIO & CO. 
Coffee 


BROKERS AGENTS 
304 Board of Trade Annex, New Orleans, La. 


WILMER T. von GOHREN 
COFFEE BROKER 
306-307 Natchez Building, New Orleaas 12, Louisiana 
Telephone: MAgnolia 5711 Cable Address: WIVGO 
Member: Green Coffee Association of New Orleans 
New Orleans Board of Trade, Ltd; International House 


FELIX J. VACCARO 


Now in Larger Quarters 
New Address: 


305 Magazine St., New Orleans 12, La. 
Cable Address: FELVAC Phone: MAgnolia 3688 
Special attention to the requirements of roasters’ selections: 

quotations and samples submitted on request. 


REPRESENTING EXPORTERS IN: 


Santos, Rio de Janeiro and Victoria, Brazil; 
Manta, Ecuador; Managua, Nicaragua; Hav 
Jose, Costa Rica; San Pedro Sula, Honduras; 
Dominican Republic. 

Sub-Agent in Principal Markets 


ROASTERS' REPRESENTATION SOLICITED 


Guayaquil and 
ana, Cuba; San 
Ciudad Trujillo, 


COFFEE AND TEA 


INDUSTRIES 
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wniversar month () March Va ier Mare 
‘ds SB ot Ruther M n Gohren entered business for ee \\ F Stewart, gene ral manager 
Dowell and Bur just) returned niselt Friends and a itt the the W. H. Malkin ¢ Ltd thees, teas 
® from a busine trip through the Midwest ade are extending congratulat ons on his aml spices, became seriously all recenth 
; He reported hea leet and cold and was having completed a decade of profitable lit w t first believed he aught a 
flee | Mr. vi 
af 
| 
| 
a le 
ettled in his new extensive coffee plantations in the State 
: al 305 Maga f Sao Paul irrived New Orleans 
i ine Street, having moved on February aboard the Del Norte He predicted Seattle 
41] ffee prices in thre 
| a 
Ld 
highe 
row 
ona try ‘ ere rm i ‘ riage ot 
lhe tollown an excerpt trot i rea hortage Vever, 
translation made by the New Orlear trom an effort t 
the Comite Nacional del Cafe (Nationa le Barros who 
Coffee Committee), Tegueigalpa, DD. ¢ \dhemar de Barros. ¢ 
Hondura Phat which happened this Pan plar to make a 
ie 


Chicago 

By JOE ESLER 

8 & More than 100 coffee men and their 
guests enjoved the Chicago Coffee Club's 
annual winter stag dinner at the Swedish 
Club. New officers were elected for the 
Jacob Cohn, of the Conti- 
was named president ; 


coming year 
nental Coffee Co., 
Leonard Olson, Central Grocers Cooper- 
ative, Inc. vice president; Mike Kavan- 
augh, Strachan Shipping Co., second vice 
president; Carl Strohm, secretary; and 
\lex McNaughton was re-elected treasur- 

The tollowing were chosen directors : 
I. A, Christensen, the retiring president, 


Thomas Webb Sexton, Wesley Becker, 


James Kissane, A. W. MeGann, Bert 
Hazle, Dan Lyons, Walter Bown, Ed 
ward Byrne and George Kasper 


rhe members of the club presented 
“Chris” Christensen a leather luggage set 

recognition of his tine work as presi 
lent during the last two years 
During the Chicago Coffee 
linner Leonard Olson got 


Club 
word that he 
Was a yrandpa again His daughter, 
Doris Hoyne 
son at the Evanston Hospital. That 


gave birth to a seven-pound 
makes 
two sons in her family 


Menary, Jr., 


Conway, of H. G 


reports a visit 


st month trom QO, J 
Shimp, Inc, New York City tea import 
ers, Whose account Mr. Menary recently 
took on for the Chicago 
@ Gorman Wang, who has moved t 
$04 North Wells 
both tea and coffee 

@ @ Charles 1 Steele, iW | Mk 
Laughlin & Co. and C. F. Waterhouse, of 
Standard Brands, Inc., have been admitted 
to membership in the Chicago Coffee 
(lub, according to Alex MeNaughton 
@ Paul Crissy, formerly sales manager 
for the Ekeo Co.’s premium line, now 
‘opel Bros. 14 Nort! 
CIhneago, a firm whic 


market 


Street, 1s now. selling 


sales manager of I 


Sangamon Street 


carries a Ne al ousewares oft niterest 
» the tea and coffee track 

Tea will 
2,000 mark mm the number of routes thes 


are operating throughout the country 


BETTER COFFEE 


can be made in 


Clean Equipment 


Write for a sample 
package of 


COFFEE URN 
CLEANER 


WALTER R. HANSEN 
P.O. Box 91, Elgin, Illinois 


shortly reach the 


CATALOGS FREE 


1Cup to 150 Gals. 
TRICOLATOR CO. inc. NEW YORK |. NY. 


MARCH, 1950 


The trade is mourning the death of 
Harry M. Gustafson, president of the 
Simmons Slicing Knife Co., suppliers of 
premiums to many coffee and tea firms 
8 8 About 50 men from the home service 
trade attended a midwest meeting at the 
Edgewater Beach Hotel, where many in- 
dustry problems were discussed. 

Bob Richheimer, of the Richheimer 
Coffee Co., is back from his West Indies 
cruise 

@ 8 The Flavoring Extract Manufactur- 
ers Association held a membership meet- 
ing at the Drake Hotel. One of the aims 
of the meeting was development of closer 
relations between the association's board 
of governors and the members, according 
to John Curlett, of MeCormick & Co. 
Inc.. Baltimore, FEMA president 
ee \\. M. Cameron, central 
Continental Can Co., has 
appointments of W. B 


division 
sales manager 
announced — the 
Larkin, as sales manager for the Chicago 
City. district, and R. E. Tanner, sales 
manager for the Chicago Tri-State area 


Southern California 

By ANDREW S. MOSELEY 

8 ® Kenneth Burns, of Jabez Burns and 
Sons Inc., New York City, was a recent 
visitor in Los Angeles. Ken evidenced 
quite a dit of interest in recent installa 
tions of remedial equipment installed by 
roasters complying with the smoke abate 
ment law 

@ @ The trade learned with shock of the 


death of Karl Triest, president of Haas, 
Jaruch and Co, local wholesale food 
firm roasting and packing Iris Brand 
Coffee Mr. ‘Triest was named presi 
dent of Tis firm in January, 1922, and had 


been active until recently, presiding at the 


firm's new million-dol 
Avenue in Vernon 


dedication of the 
lar building on Boyle 
a few months ago 

® ® Ben Hur Products honored nine em 


SIELING NO-BURN 
URN RINGS 


All You Want. Write- 


SIELING URN BAG COMPANY 
927-937 West Huron St., Chicago 


7 POINT POSITIVE 
WONDER-GLO 


Patented Gas Burner 


NO IMITATIONS — 
COFFEE URNS, STEAM TABLES, ETC. 


THINK 
Easy to Install 
@ Adjustable to 
All Gases 


3 

Degrees Hotter 

@ Less Gas to 
Operate 

© Protected from 

Drafts 

No Danger of 

Blowout 

Complete 

Combustion 


Seneral Combustion Company 
1434. N. Wells St., Chicago 10, Illinois 
Inquiries solicited from equipment manutac- 
turers and dealers 


ployees of their firm with inscribed gold 
wrist watches in recognition of 25 years 
of service with the firm. Two members 
of the Ben Hur subsidiary, Clossett and 
Devers in Portland, received similar ree 
ogmition 

88 Bay coffee 
were advanced three or four cents Feb- 
following similar advances by 
national chain operators Competitive 
“blends” in the bag are at this time selling 
off the shelf at between 63 to 65 cents, 
with bag coffees of a higher quality three 
Vacuum packed coffee, in 
early February, is selling off the shelf at 
prices varying from 77 to 81 cents. Week 
end sales by leading chains are apparently 
inventories greatly, merchants 
in mind low inventories 


prices to retail stores 


ruary 6th, 


to four cents up 


reducing 
probably having 
with March tax time approaching. The 
price decline of vacuum coffee by a lead 
ing national roaster was the subject of 
comment by the trade, al 


considerable 
gnized the drop was 


though it was recog 
for competitive reasons only and inom 
way reflected any great change the 
green coffee situation. It becomes ap 
parent that present roasters’ list prices ot 
vacuum packed coffees as of the first half 
f February may not reflect the true con 
dition, either with present inventories or 
replacement costs 

Co., accompanied by Mrs 


B. Ackerman and 
Mack, left for 
a vacation and business trip. Spending a 
few days in New Orleans, they fl _w ot 
Havana and then by boat Puerto Bar 
They expected to re 


March, stopping 


ros, in Guatemala 
turn around the first of 
in Mexico City 

8 8 njoved a recent trip to San Fran 
cisco Bill Morton and Frank 
Stewart, also up from Los Angeles 
lunch at Henry's with Bob Quinlan, Har 
old Gavigan, Walter Granicher, Bill Mor 
ton, John Roddy, and Allan) Ehrhardt, 
Pacific Coast Coffee Association presi 
dent attended interesting 


Part 


meeting of 


committee at the association 


the contra 
offices, where Chairman Fd Bransten pre 
sided another day on the street and 


tround and then to heme 


THE WEEE” 
Headquarters for 
COFFEE MEN 
AL LEE, HOST 

357-359 NORTH WELLS 5T 
ACROSS FROM THE MART 
CHICAGO 10, ILL. 


S &M URN & REPAIR CO. 
Expert Repairs 
690 No. Sangamon St., Chicago 22, Ill. 


We repair all types of coffee 
brewing equipment 
Let us hear from you 


WET STRENGTH 
fer EVERY SIZE 


VACUUM-DRIP- pERCOLATOR 
TRICOLATOR CO. ine. NEW YORK 
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CLASSIFIED ADVERTISEMENTS 


Rates: Single Column ‘2” $3.50; 1” $6.00 
2” $11.00; 3” $i%00; 4” $18.00 
Situations Wanted: Se per word. $1 minimum. 


Established 1912\.r—;. 


LATE TYPE REBUILT 
& GUARANTEED EQUIPMENT 
AT GREAT SAVINGS 


MILLS—Schultz-O'Neill, Jay-Bee, U!, 
3AT, Fitzpatrick Comminuters, Mi- 
kro Pulverizers, |-SH, 2TH & 4TH. 

Jabez Burns No. 35 Coffee Roasters. 

Burns No. 12 Coffee Grinder and 
Compactor. 

Knapp E Adj. to | gal. Wraparound 
& Spot Labeler, (jars with ears). 
Burt Automatic Wraparound Labeler. 
World Straightaway and Wor'd Rotary 

Automatic Labelers. 

Day & Robinson Dry Powder Mixers 
and Sifters, 100, 400, 600, 1500 
2500 and 3500 Ibs. capacities. 

Stokes & Smith G4 Auger Filler. 

Triangle SHA Auto. Net Weigher 
with Adj. S.A. Carton Sealer. 

Resina Automatic Cappers. 

Pneumatic Fully Automatic Cartoning 
and Filling Outfit. 

Filler |, 2, 4 and 8 Head Stainless 
Steel Piston Fillers. 

Sifters, Schultz-O'Neill No. 3, Robin- 
son No. 23, Gayco 8-ft., etc. 

Robinson Two-High Roller Mills. 

Package Machy. FA, FA2Q, Knapp JS. 
Hayssen 3-7 & Scandia SSUI Auto- 
matic Wrappers. 

Huhm Steam and Gas Fired Dryers. 
Ertel, Sparkler, Sweetland, Vallez, 
Sperry, Shriver & Johnson Filters 
Jabez Burns No. 25 Granulator, 4000 

Ibs. per hourly capacity. 

MANY OTHER ITEMS OF INTEREST 

IN STOCK — FULLY GUARANTEED 
Tell Us Your Requirements 


| 


STANDARD EQUIPMENT CO. 
318-322 LAFAYETTE ST N.Y. 12,N. 


POR SALE Five new torsion balances of 
ered export Mode oo 
ensit gran liding 
un ule irrest 

SALI One used 4 cvlinder Burnes « 
ee roaste ndition— $200.00 
RO Omat Ad Paxton and wt 


POK SALE 1 Burr bag Cof 
Teas 1 


‘ Powd er 
Adjusting Giluer ‘ Con 
re unit All at price les thar half 
ew cost) CONSOLIDATED PRODUCTS 
16-19 Park Rew, New York n. ¥ 
SALE TWO RAG BURNS 
ROASTERS IN GOOD OPERAT 
ING CONDITION WOODS BROS COFFEE 
OMPANY, POO) DRAWER ROANOKE 
VIRGINIA 
60 
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FROM MEXICAN HIGHLANDS 


PURE UNMIXED 
OMC GENUINE COATEPECS 
ORIZABAS — HUATUSCOS 


QUALITY GUARANTEED BY OTIS SUPERVISION 
ALSO 


TAPACHULAS — SELECTED AND DEPENDABLE 
AND 


VINTAGE BRAZILS — OTIS COLOMBIANS 


TEAMMATES OF QUALITY 


OTIS McALLISTER 


COMPANEES 
310 Sansome St. 837 Traction Ave. 510 N. Dearborn St. 78 Front St. 321 International Trade Mart 
SAN FRANCISCO LOS ANGELES CHICAGO NEW YORK NEW ORLEANS 
4 13 10 5 12 


ESTABLISHED 1892 


MEMBER OF 
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QUALITY Is Never An Accident 
_ . DEPENDABILITY Is Our Habit. 


You roast it, we supply the Green 


J. ARON & COMPANY, INC. 


J. ARON & COMPANY, INC. 


Coffee Importers 


GREEN COFFEES FROM ALL OVER THE WORLD 


NEW ORLEANS NEW YORK SAN FRANCISCO 


NEW YORK Direct Representation NEW ORLEANS 
9! Wall Street SANTOS 336 Magazine Street 
SAN FRANCISCO Rio de JANEIRO CHICAGO 
242 California Street PARANAGUA 404 No. Wells Street 


Offices of Representatives in Coffee Producing Countries all over the World. 
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